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There  can  be  a  wide  difference  in  the  qual¬ 
ity  of  canned  spinach  —  and  the  spinach  that  has 
been  correctly  grown,  prepared  and  canned  outsells 
the  other  kind  by  a  considerable  margin.  No  wo¬ 
man  will  buy  a  second  lime  the  brand  that  has  dis¬ 
appointed  her  once — spinach  that  was  improperly 
processed,  or  improperly  cleaned,  or  wilted  before 
it  wos  canned. 

Spinach  must  be  handled  carefully  and  promptly — 
delivered  to  the  cannery  in  open  baskets  or  crates 


so  that  air  can  get  to  the  leaves.  If  it  is  necessary 
to  store  spinach,  it  should  not  be  piled  deeply,  but 
scattered  in  a  thin  layer.  The  workers  should,  of 
course,  use  the  greatest  care  to  pick  out  any  with¬ 
ered  parts,  or  grass  or  stems. 

Blanching,  draining,  uniformity  of  fill  —  these,  too, 
affect  the  quality  of  spinach.  If  you  are  facing  some 
specific  quality  problem,  the  Research  Division  of 
the  American  Can  Company  may  be  of  considerable 
help  to  you — in  finding  the  solution,  and  building 
greater  quality  and  sales. 
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Your  real  customers  are  the  people  who 
The  message  on  your  corn  and  peas  and  tomatoes, 

your  labels  should  be 

colorful  and  appetizing,  Your  goods  go  indirectly, 

-You  can  rely  on  “U  S”  for  <=““  send  a 

labels  that  will  carry  a  real  message  to  them 

message  and  help  sell  your  products.  DIRECT. 

TRADE  MARK  INFORMATION 
Don't  adopt  neni  brand  names  without  making  sure  they  are  avail- 
Me.  Consult  the  "U  S”  Trade  Mark  Bureau — the  service  is  free. 
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Ca  meron  Automatic 
300  Sanitary  Cans 


Line-Producing 
Per  Minute 


No.  307  AIR  AND  VACUUM  TESTER. 

IT  TESTS  AND  EJECTS  FAULTY  CANS  WITHOUT  HELP  OF 
AN  OPERATOR.  MADE  FOR  CANS  OF 
ALL  SIZES  AND  SHAPES. 


WHY  NOT  MAKE  YOUR  OWN 
CANS? 

With  this  line  of  machines,  on  a  year¬ 
ly  production  of  twenty  million  plain 
sanitary  cans,  and  tin  plate  at  $4.50 
per  base  box,  the  cost  is  $14.44  per 
thousand  cans,  freight  on  tin  plate 
not  included. 

CONSIDER  THIS  LIST  OF 
SUCCESSFUL  PACKERS  WHO 
MAKETHEIRTIN  CONTAINERS. 

Nestle’s  Milk  Products,  Inc. 

H.  J.  Heinz  Company. 

Armour  &  Company. 

General  Foods  Corporation. 

Corn  Products  Refining  Company. 
Swift  &  Company. 

Borden  Company. 

Broder  Canning  Co.,  Ltd. 

Phillips  Packing  Company. 


Cameron  Can  Machinery  Company 

240  North  Ashland  Avenue  «  «  «  »  »  »  CHICAGO/  U.  S.  A. 


W  opens  the  can,  will  be  im- 
'  pressed  with  the  fine  appear¬ 
ance  of  the  contents,  and  buy 


and  fruits 


’  Pack  for  highest  quality  in  1932, 
and  let  Continental  Cans  and  Service 


^  help  you  to  meet  the  exacting  demands 
of  modern  merchandising. 
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THE  JOURNAL  of  the  CANNING  and  ALLIED  INDUSTRIES 
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The  Canning  Trade  is  the  only 
paper  published  exclusively  in  the 
interest  of  the  Canned  Food  Packers 
of  the  United  States  and  Canada. 
Now  in  its  fifty-fourth  year. 

Entered  at  the  Postoffice,  Balti¬ 
more,  Md.,  as  second-class  matter. 

TERMS  OF  SUBSCRIPTION 
One  Year  -  -  -  -  $3.00 

Canada  -  -  -  -  $6.60 

Foreign  -  .  -  .  $5.00 

Extra  Copies,  when  on  hand, 

each  .  -  -  -  .10 

Advertising  Rates  Upon  Application. 


PUBLISHED  EVERY  MONDAY 


The  Trade  Company 

ARTHUR  I.  JUDGE 

MANAGER  AND  EDITOR 


107  South  Frederick  Street 
Baltimore,  Md. 


Telephone  Plaza  2698 


Make  all  Drafts  or  Money  Orders 
payable  to  The  Trade  Company. 

Address  all  communication  to  The 
Canning  Trade,  Baltimore,  Md. 

Packers  are  invited  and  requested 
to  use  the  columns  of  The  Canning 
Trade  for  inquiries  and  discussions 
among  themselves  on  all  matters  per¬ 
taining  to  their  business. 

Business  communications  from  all 
sections  are  desired,  but  anonymous 
letters  will  be  ignored. 

Arthur  I.  Judge,  Editor. 
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EDITORIALS 


C>ROP  REPORTS — We  begin  this  week  the  first 
j  crop  reports  for  the  season,  and  we  hope  every 
canner  reader  will  feel  the  urge  to  help  on  this 
splendid  informative  service.  You  will  be  requested 
uuring  the  season  for  this  definite  information  about 
your  crops,  and  since  we  have  been  doing  this  for 
years,  we  know  that  you  will  comply,  and  will  give 
definite  dependable  information.  Of  course,  there  are 
(hose  who  scoff  at  these  reports,  saying,  after  the 
season  is  over  and  the  results  are  known,  that  some  of 
\hese  reports  showed  a  poor  condition  and  low  yield, 
and  now  look — the  yield  is  big!  We  will  always  have 
these  Wise  Guys,  and  every  sensible  man  knows  that 
such  an  unexpected  turn  out  does  not  indicate  lying  in 
these  reports;  it  merely  means  that  at  the  time  of 
the  reporting  the  conditions  were  as  reported,  but  that 
weather  conditions  later  on  turned  favorable  and  the 
results  were  surprising.  In  other  words  the  best  any 
man  can  do  is  to  indicate  conditions  as  seen  on  the 
day  of  reporting,  and  we  know  that  these  are  reported 
to  us  honestly,  and  exactly  as  our  correspondents  see 
them.  They  are  not  any  more  inclined  to  lie  than  you 
?re;  and  you  wouldn’t,  would  you?  So  we  accept  these 
reports  as  of  full  face  value,  and  we  give  them  to  our 
readers  just  as  we  get  them,  with  no  names  and  with 
any  other  precaution  desired  or  requested,  but  always 
with  the  date,  and  we  much  prefer  always  with  the 
nlace.  Without  the  place  and  the  date  the  reports  are 
nearly  useless. 

How  important  this  service  can  be  this  year  you 
know  without  our  saying  anything.  They  give  you  the 
true  picture,  from  the  canner’s  own  standpoint,  and 
not  as  looked  at  by  buyer,  broker  or  other  interested 
party.  They  are  real  and  we  hope  that  you  will  join 
in  this  service,  and  keep  the  reports  real.  Word  from 


you  will  always  be  welcome,  so  you  need  not  wait  until 
we  call  upon  you.  Write  whenever  you  are  ready,  and 
it  will  be  particularly  interesting  to  learn,  from  you, 
what  the  prospects  as  to  the  size  of  the  acreages  or 
packs  are  now,  early  in  the  season.  What  you  think 
will  be  done  in  your  section,  and  how  that  compares 
with  other  years.  An  exchange  of  this  dependable 
information,  between  canners,  will  not  only  be  interest¬ 
ing  but  invaluable.  So  take  our  hearty  invitation. 

COMING  THROUGH — Heads  are  not  wagging  in 
doleful  fashion  so  much  as  they  did  some  months  ago. 
There  is  business  passing,  for  machinery  and  supply 
men  and  for  canners.  It  was  a  quite  sudden  drop  down, 
and  there  was  good  cause  for  wonderment,  after  the 
perfervid  days  of  easy  orders  and  fat  profits ;  but  now 
the  industry  has  come  to  realize  that  we  are  still  alive 
and  kicking,  and  that  while  it  takes  more  effort,  and 
possibly  more  ability  to  secure  orders,  even  at  the 
lowered  prices  than  it  use  to,  still  business  is  obtain¬ 
able  and  some  are  getting  it,  and  getting  a  good  share 
of  it.  They  are  being  a  little  bit  more  honest  in  admit¬ 
ting  this  than  they  were ;  or  is  it  that  they  really  did 
not  consider  the  former  small  amounts  as  business, 
and  answered  off  hand  that  there  was  no  business? 
There  are  machinery  men  that  have  sold  and  are  sell¬ 
ing  machinery;  the  supply  men,  of  course,  must  be 
doing  business  because  there  will  be  canning,  and  there 
can  be  no  canning  without  the  supplies.  Look  at  the 
crop  reports,  above  referred  to,  and  you  will  note  that 
acreages  have  not  been  cut  as  much  as  you  thought. 

Some  of  the  canners  are  selling  right  well,  also.  Thev 
are  mainly  the  ones  who  are  putting  sales  methods 
behind  their  efforts,  those  who  have  come  to  realize 
that  price  is  the  poorest  of  all  sales  arguments,  in  fact, 
today  that  it  is  no  argument  at  all.  Keep  away  from 
price,  at  least  that  “lower  than  the  other  fellow’s  price,” 
and  if  you  have  quality  sell  that,  and  sell  it  strong. 
Don’t  try  to  compete  with  the  fellow  that  sells  or 
accepts  business  at  the  low  of  the  market ;  tell  ’em  you 
are  not  selling  that  sort  of  quality.  And  there  are  lots 
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of  sales  methods  now  being  used  that  were  never  seen 
in  the  sale  of  canned  foods  before,  and  they  are  bring¬ 
ing  splendid  and  very  pleasing  results.  Well,  we  know 
one  who  is  getting  82i^c  to  85c  for  what  you  are  get¬ 
ting  72V2C  to  75c.  Yes,  we  know  quite  a  number  of 
these,  but  if  they  have  ingenuity  enough  to  adopt  the 
suggestions,  they  are  entitled  to  the  results  and  de- 
sen^^e  protection  from  mention  in  print.  You  can  bet 
your  bottom  dollar  that  they  are  not  following  the 
old,  weather-beaten  track.  They  have  adopted  the 
suggestion  to  devise  new  ways  of  meeting  new  condi¬ 
tions,  and  they  have  done  so.  And  so  can  you. 

Every  week  under  “Better  Profits”  you  are  given 
sound  advice  on  matters  of  this  kind;  the  most  up-to- 
date  selling  methods,  and  all  of  them  fitted  to  your 
needs.  And  if  you  think  that  wide-awake  canners  are 
not  adopting  them  you  are  badly  mistaken.  Lots  of 
canners  see  the  sense  in  them  and  are  working  it  out 
in  their  own  offices.  Look  at  this  week’s  column,  if 
you  have  not  been  reading  it  regularly  every  week,  and 
you  will  see  what  we  mean. 

Of  course,  advice  of  this  kind  is  not  immediately  or 
unanimously  adopted.  Every  man,  woman  and  child 
in  these  United  States  considers  himself  or  herself  the 
greatest  critic  ever  sent  to  earth,  and  if  Solomon  or 
Socrates  could  today  give  what  they  consider  the  best 
or  right  plan  of  procedure,  95%  of  all  who  read  the 
plans  would  scoff  at  them  if  they  did  not  hasten  to 
tell  “Them  two  old  ginks”  where  they  are  wrong.  So 
don’t  wait  to  see  if  some  other  canner  is  going  to  do 
what  may  be  suggested  as  well  to  do,  but  use  your 
own  sense,  and  beat  the  herd  to  it. 

This  you  may  write  down  as  certain :  more  and  more 
canners  are  ceasing  to  be  “leaners”  and  are  proceed¬ 
ing  upon  their  own  feet,  and  the  sooner  and  the  further 
the  canning  industry  gets  away  from  its  old  curse  of 
leaning,  the  sooner  the  indu.stry  will  become  a  real 
one.  What  do  we  mean  by  “leaners?”  Just  this,  that 
they  want  somebody  else  to  do  it  for  them,  instead  of 
doing  it  themselves.  Or  they  want  to  do  it  “en  masse,” 
as  a  body,  instead  of  individually.  As  for  instance, 
they  want  to  organize  under  one  great  Sales  Agency: 
all  canned  corn,  for  instance,  to  be  sold  through  one 
sales  agency,  etc.,  etc.  They  would  like  their  associa¬ 
tion  to  control  acreage  and  to  sell  the  packs — every¬ 
body  else’s  but  their  own,  of  course. 

Well,  they  are  getting  away  from  that,  and  rapidly, 
and  it  is  a  movement  in  the  right  direction.  Your 
business  is  your  own,  and  it  is  your  job  to  carve  out 
your  own  fortune,  and  no  one  will  do  it  for  you.  Just 
put  that  in  your  pipe  and  smoke  it,  and  it  may  save 
you  a  lot  of  heartaches  from  dreams  produced  by  the 
advocates  of  “get-together  movements,”  “co-opera¬ 
tions,”  “sales-organization,”  and  what  not.  Ivan 
Kreuger  was  the  match  king  of  the  world,  throuirh  his 
co-operations,  and  he  blew  out  his  own  brains  and  left 
his  victims  wiser  but  decidedly  poorer.  Insull  was  a 
name  to  conjur  with,  and  now  there  are  those  who  sit 
by  in  blank  amazement  at  the  strips  of  paper  they 
hold,  and  which  are  today  worthless.  “A  chain  is  not 
stronger  than  its  weakest  link,”  and  when  they  make 
these  great  combines  they  seem  always  able  to  include 
several  of  these  “weakest  links”  and  so  the  end  comes, 
and  so  it  always  will  come. 


The  inertia  produced  by  the  vast  wealth  of  the  past 
decade  caused  the  individual  to  want  to  shift  the  re¬ 
sponsibility  to  the  “company”  or  “corporation,”  and  so 
you  saw  the  leaders  in  American  business  life  stepping 
out — or  taking  the  “chairmanship  of  the  board  of  di¬ 
rectors,”  and  they  thought  that  the  company  would 
run  itself.  Well,  it  did,  just  like  an  automobile  will 
run  itself — onto  the  rocks. 

Put  your  personality  into  the  business  and  make  your 
individuality  show  and  you  will  succeed ;  merge  into  a 
great,  impersonal  corporation  and  you  will  sit  by  to 
see  it  wither,  fade  and  die.  Life  is  an  individual  matter, 
not  a  collective  one.  And  that  is  what  is  winning  for 
the  forward  looking  canners.  They  are  adopting  the 
old,  good  basic  principles  of  old  fashion  business,  for 
the  first  time  in  the  canning  industry — and  they  are 
winning. 

Also,  as  George  Cobb  so  well  said,  they  are  begin¬ 
ning  to  use  that  one  rule  which  had  no  consideration 
during  the  hectic  prosperity  time — ^The  Golden  Rule: 
honesty  and  individual  industry.  They  are  beginning 
to  see  more  clearly  every  day,  the  necessity  of  doing 
it  instead  of  expecting  somebody  else  to  do  it  for  them. 
There  is  an  old  adage:  If  you  want  a  thing  done,  go; 
if  not  particular,  send.  In  the  selling  end  of  the  canned 
foods  industry  the  almost  universal  practice  has  always 
been  to  “send”;  always  excepting,  of  course,  those 
leading  canning  firms  who  long  ago  learned  the  value 
of  “going.”  They  are  “going”  now,  more  and  more 
canners  as  they  never  went  before,  and  they  are  get¬ 
ting  the  business ! 

- 4. - 

RAY  SHAKESPEARE  FORMS  HIS  OWN  COMPANY 

Raymond  K.  Shakespeare,  who  was  for  years  with 
Thomas  Roberts  &  Company,  and  more  recently  associ¬ 
ated  with  Mr.  John  S.  McDaniel  in  that  well  known 
brokerage  fiiTn  on  the  Eastern  Shore,  has  recently 
formed  the  Easton  Brokerage  and  Commission  Com¬ 
pany,  Masonic  Building,  Easton,  Maryland,  and  is  en¬ 
deavoring  to  re-instate  the  business  which  passed  out 
with  the  death  of  Mr.  McDaniel. 

Mr.  Shakespeare  is  well  known  through  this  entire 
section  of  the  country,  knows  the  canned  foods  industry 
and  canned  foods,  and,  therefore,  is  in  position  to  give 
good  service.  And  we  are  quite  sure  that  his  host 
of  friends  will  learn  with  pleasure  that  he  is  again  in 
the  game,  and  this  time  on  his  own  hook. 

- ❖ - 

TRADE-MARKS 


Following  are  trade-mark  applications  for  canned  foods  and 
fresh  and  dried  fruits  and  vegetables  pending  in  the  U.  S.  Patent 
Office,  which  have  been  passed  for  publication  and  are  in  line  for 
early  registration,  unless  opposition  is  fiied  promptiy. 

For  further  information  address  Mason,  Fenwick  &  Lawrence, 
Patent  and  Trade-Mark  Lawyers,  600  F  Street,  N.  W.,  Washing¬ 
ton,  D.  C. 

As  an  additional  service  to  its  readers.  The  Canning  Trade 
offers  an  advanced  search  free  of  charge  on  any  mark  they  may 
contemplate  adopting  or  registering. 


PENN  TREATY,  canned  fruits,  canned  vegetables,  canned 
fish,  catsup,  canned  milk,  fruit  preserves,  etc.  Use  claimed 
since  October  21,  1931.  Quaker  City  Wholesale  Grocery  Co., 
Inc.,  Philadelphia,  Pa. 

Design  of  cocktail  glass  and  label,  canned  fruit  cocktail. 
Use  claimed  since  July,  1931.  Barron-Gray  Packing  Co.,  San 
Jose,  Calif. 


TWO  NEW  MACHINES 


For 


LEWIS  IMPROVED  QUALITY  GRADER 

For  peas,  lima  beans,  etc. 

How  often  it  is  true  that  “the  simplest  is  the  best”.  The 
Lewis  Quality  Grader  or  brine  separator  for  peas,  lima  beans, 
etc.,  is  the  simplest  and  most  moderately  priced  machine 
ever  built  for  this  purpose.  Dozens  of  them  were  installed 
during  the  1931  pea  season  and  proved  beyond  the  shadow  of 
a  doubt  that  they  are  the  best  quality  graders  ever  built. 

Not  an  ojjerating  part  in  it  except  the  pump.  The  job  is  done 
entirely  by  currents  of  liquid  brine,  gently  yet  positively. 

The  Lewis  Grader  makes  a  highly  accurate  separation  of  the 
tender  and  6rm  peas.  It  assures  only  fancy  peas  in  your 
fancy  grade.  It  even  increases  the  quality  of  your  lower 
grades  through  eliminating  lack  of  uniformity. 

Whether  the  large  percentage  of  your  peas  runs  to  fancy,  extra 
standard  or  standard,  you  need  this  6ne  machine.  If  you  are 
a  standard  packer,  the  Lewis  wll  insure  your  peas  grading 
standard  according  to  the  McNary-Mapes  requirements. 
This  is  important.  The  Lewis  machine  can  earn  its  cost  for 
you  many  times  over  the  first  season. 

Its  price  is  ridiculously  low. 

Won’t  you  write  us  for  complete  information. 

SPRACUE-SELLS  TWIN  REEL  CLOVER- 
LEAF  PEA  GRADERS 

The  outstanding  improvement  in  pea  graders  in  recent  years 
is  the  adopting  of  the  cloverleaf  type  of  screen  which  gently 
brings  all  of  the  peas  into  contact  with  the  surface  of  the 
screen  and  entirely  eliminates  whipping. 

Another  important  forward  step  is  the  twin  reel  system, 
obtaining  double  the  capacity  of  old  style  large  diameter 
graders  in  the  same  floor  space. 

Both  these  features  are  combined  in  the  new  Sprague-Sells 
Twin  Reel  Cloverleaf  Graders.  They  are  built  in  two  types, 
the  progressive,  in  which  grading  progresses  from  smallest  to 
largest  sizes  uninterrupted,  and  a  brand  new  regrading  grader 
in  which  both  preliminary  grading  and  regrading  are  done  on  a 
single  level.  This  regrading  twin  reel  grader  gets  away  from 
double  decking,  saving  not  only  floor  space  but  head  room. 
One  of  these  new  machines  will  fit  your  present  grading  room 
and  double  your  capacity  and  grading  efficiency. 

Let  us  send  you  full  information  on  the  advantages  of  the 
Cloverleaf  principle  and  the  Twin  reel  system. 

Write  U3  today. 


PEA  CANNERS 


Other  New  Sprague-Sells  Machines  for  1932 

Olney  Duo  Washer  Hi-Speed  Filler 

Motor  Driven  Blancher  Motor  Driven  Husker 

Combination  Corn  Cutter  Peerless  Juice  Filler 

High  Pressure  Com  Washer  Peerless  Giant  Washer 

Send  for  supplement  to  catalog  S-100  covering  all  new 
machines  in  our  line. 


SPRACUE-SELLS  CORPORATION 

Di'v.  of  Food  Machinery  Corp. 


HOOPESTON 


ILLINOIS 


May  23,  1932 


Crop  Reports 


Condition  of  Canners’  crops  as  reported  direct  by  Canners.  You  need  this 
kind  of  information,  and  should  appreciate  its  value.  Contribute  your  share 
and  keep  this  column  up  to  the  minute.  V/e  urge  your  co-operation  and  invite 
your  communication. 


PEAS 

Bridgeville,  Del.,  May  14, 1932 — Looking  well.  Stand 
aamaged  considerably  by  storms  in  Marcn.  Too  early 
VO  estimate  yield  as  it  is  entirely  a  question  of  weather 
conditions  from  now  on. 

Cayuga,  Ind.,  May  15,  1932 — No  pack. 

Clinton,  Me.,  May  16, 1932 — Acreage  is  below  normal 
in  our  State. 

Portland,  Me.,  May  16,  1932 — Prospected  reduction 
in  acreage  is  about  25%  below  the  harvested  acreages 
of  1931.  Planting  of  peas  is  the  only  planting  which 
has  started  in  Maine.  Conditions  have  been  reasonably 
favorable,  although  the  weather  to  date  has  been  quite 
cool  and  we  need  rain. 

Owatonna,  Minn.,  May  16,  1932 — Acreage  reduced 
10%  and  seeding  delayed  on  account  of  rain.  Alaskas 
just  showing  above  the  ground  and  are  looking 
excellent. 

Cedarville,  N.  J.,  May  13,  1932 — ^We  will  only  can 
peas  this  year  and  our  acreage  is  less  than  usual.  At 
this  date,  Friday  the  13th,  our  lucky  day,  the  crop 
prospect  is  good,  but  the  start  will  be  late  and  any¬ 
thing  may  happen  to  it. 

Rochester,  N.  Y.,  May  16,  1932 — Planting  delayed 
one  week  on  account  of  rain.  Some  early  plantings  are 
three  inches  out  of  the  ground;  last  plantings  will  be 
made  today  or  tomorrow.  Growing  conditions  good. 
Acreage  about  85%  of  last  year. 

Celina,  Ohio,  May  16,  1932 — Our  seed  went  into  the 
ground  about  ten  days  late  this  year;  however,  we 
seem  to  have  a  good  stand.  It  is  too  early  to  make  any 
prediction  as  to  the  outcome  of  this  crop.  The  acre¬ 
age  is  reduced  considerably  through  Ohio  and  Indiana. 

Circleville,  Ohio,  May  16,  1932 — ^Planted  50%  acre¬ 
age  of  last  year.  Planting  two  to  three  weeks  late; 
weather  entirely  too  dry. 

Hanover,  Pa.,  May  16,  1932 — Acreage  slightly  less 
than  last  year.  Crop  conditions  good. 

Ogden,  Utah,  May  16,  1932 — Acreage  about  same  as 
1931  with  about  80%  planted.  Weather  favorable  thus 
far. 

Chetek,  Wis.,  May  16,  1932 — We  will  have  40%  of 
last  season’s  acreage;  350  acres.  Just  now  planting. 
With  the  exception  of  snap  beans  there  will  be  no  other 
crops  this  season.  Last  year  we  had  150  acres  of  beets, 
30  acres  carrots,  300  acres  red  kidney  beans,  50  acres  of 
lima  beans  and  considerably  other  root  crops. 

Northern  Wisconsin,  May  16,  1932 — Started  planting 
May  2nd;  planting  and  growing  conditions  very  good. 

TOMATOES 

Bridgeville,  Del.,  May  14,  1932 — Acreage  will  be  very 
greatly  reduced. 

Cayuga,  Ind.,  May  15  1932 — Acreage  80%.  No  plants 
set  as  yet. 

Cedarville;  N.  J.,  May  13,  1932 — Will  not  pack  this 
year. 


Rochester,  N.  Y.,  May  16,  1932 — ^Will  plant  about 
May  25th  to  June  5th.  Acreage  about  80%. 

Celina,  Ohio,  May  16,  1932 — We  are  now  setting  our 
plants  and  will  have  a  slightly  reduced  acreage  oyer  last 
year.  Our  acreage  was  also  reduced  somewhat  in  1931 
from  that  of  the  previous  year. 

Bennettsville,  S.  C.,  May  14,  1932 — Generally  late, 
but  some  who  planted  early  for  shipping  green  are 
about  normal.  Tomatoes  for  canning  are  late  and  have 
a  poor  stand.  Weather  too  dry ;  seed  could  not  germin¬ 
ate,  and  the  outlook  now  is  gloomy.  Acreage  increased 
25%  over  1931,  but  the  increase  is  mostly  for  green 
tomatoes  for  shipment. 

Ogden,  Utah,  May  16,  1932 — Acreage  smaller  than 
1931.  Plants  being  set  in  field  now  under  favorable 
weather  conditions. 

CORN 

Northern  Illinois,  May  16,  1932 — Started  planting 
May  9th.  Planting  and  growing  conditions  are  very 
favorable. 

Cayuga,  Ind.,  May  15,  1932 — No  pack  this  year. 

Iowa  City,  Iowa,  May  15,  1932 — Conditions  very 
much  below  normal.  Only  about  five  plants  out  of  52 
will  operate  in  Iowa  and  Nebraska  this  year.  Season 
has  been  very  much  retarded  due  to  cold  weather  and 
rains;  probably  about  two  weeks  behind  normal.  Be¬ 
lieve  pack  will  not  exceed  8  million  cases  this  season, 
if  that  much. 

Portland,  Me.,  May  16,  1932 — ^Prospective  reduction 
in  acreage  is  about  40%  below  harvested  acreage  of 
1931. 

Owatonna,  Minn.,  May  16,  1932 — Have  reduced  our 
sweet  corn  acreage  35%  and  have  just  begun  planting 
on  the  14th,  which  is  a  little  later  than  usual. 

Rochester,  N.  Y.,  May  16,  1932 — Will  plant  after 
May  23rd.  Acreage  about  75%. 

Circleville,  Ohio,  May  16,  1932 — Not  planting  this 
year. 

BEANS 

Bridgeville,  Del.,  May  14,  1932 — Stringless — Just 
being  planted  with  acreage  not  over  40%  of  last  year. 

Portland,  Me.,  May  16,  1932 — Stringbeans — Pros¬ 
pective  reduction  in  acreage  is  about  50%  below  the 
harvested  acreage  of  1931. 

Cedarville,  N.  J.,  May  13,  1932 — Limas — ^Will  not 
pack  this  year ;  did  not  pack  any  last  year  either. 

Rochester,  N.  Y.,  May  16,  1932 — Will  plant  about  last 
week  in  May.  Acreage  about  50%  of  last  year. 

Bennettsville,  S.  C.,  May  14,  1932 — Stringbeans — 
Fine,  promising  good  crop.  Weather  has  been  dry, 
which  is  suitable  for  them.  Acreage  about  as  last  year. 

Ogden,  Utah,  May  16,  1932 — Green — ^Think  acreage 
will  be  about  same  as  last  year. 

Chetek,  Wis.,  May  16,  1932 — Snap — Acreage  35%  of 
last  season ;  about  200  acres.  Not  planted  as  yet. 

Northern  Wisconsin,  May  16, 1932 — Stringless — ^Will 
start  planting  last  of  May,  if  present  favorable  weather 
continues. 
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PHILLIPS  PACKIIMG  COIHPAIVY,  Inc. 

Trackers  of  [Pkillips  Delicious  Quuliltj  Canned  fJooJs 

CAMBRIDGE  •  MARYLAND,  C.S.A. 


COLONIAI.  BOY  COPYRIOlim 

Butineaa  Ettabliahed  1784 


Bush  Beans,  Dwarf  Limas,  Corn,  Beets, 
Carrots,  Spinach,  Pumpkin,  Squash,  Cucumber 

If  you  need  any,  give  us  the  opportunity  of  quoting. 

Landreths’  Best  Beet  is  unsurpassed  for  canning,  grown  right  here 
on  our  Bloomsdale  Farm.  The  type  is  like  the  Detroit  but  is  far  su¬ 
perior.  We  have  been  breeding  it  for  years,  it  has  few  if  any  white 
zones  and  no  brick  color  in  it. 

D.  Landreth  Seed  Company 

BRISTOL,  PA. 


PHILLIPS  SALES  COMPAIMY,  Inc. 

Brokers  and  Commission 

Ganmd  an^  Gannen  Supplies 

Located  in  the  heart  of  Maryland’s  great  packing  industry.  Brokers 
and  representatives  desired  in  all  markets.  Packers’  accounts  solicited. 

CAMBRIDGE  •  M  A  R  Y  L  A  IM  D,  C.  S.  A. 
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Work  on  the  Com  Ear  Worm  in  Maryland 

By  Earnest  N.  Cory  and  L.  P.  Ditman,  University  of  Maryland 


INJURY  to  the  corn  by  the  corn  earworm  has  long 
been  acknowledge!  as  one  of  the  major  problems 
confronting  growers  in  many  portions  of  Maryland, 
particularly  in  central  and  southern  parts.  It  is  seldom 
a  pest  of  any  magnitude  in  the  mountain  sections.  The 
injury  is  most  evident  on  sweet  corn. 

In  spite  of  the  very  considerable  amount  of  work 
that  has  been  done  on  this  pest  no  direct  control 
measures  have  been  developed.  Since  1854  when  the 
first  investigation  of  cotton  insects  was  begun  the 
com  earworm  has  been  under  more  or  less  continuous 
investigation  in  some  portions  of  the  United  States 
either  by  Federal  or  State  workers.  The  largest  single 
investigation  was  conducted  by  Quaintance  and  Brues 
and  reported  upon  in  1905  in  Bulletin  No.  50  of  the 
Bureau  of  Entomology,  U.  S.  D.  A.  Work  was  begun 
in  1925  in  this  state  and  has  been  continued  to  the 
present.  Mr.  H.  H.  Shepard  employed  as  a  graduate 
assistant  on  half  time  presented  the  results  of  his  work 
as  a  thesis  in  1927.  He  was  succeeded  by  the  junior 
author  also  on  half  time  basis  until  June,  1931,  when 
the  latter  was  placed  on  a  full  time  basis.  Results  of 
the  investigation  were  published  in  Maryland  Experi¬ 
ment  Station  Bulletin  No.  328. 

The  work  in  Maryland  has  consisted  of  life  and  sea¬ 
sonal  history  studies,  behavior  of  insects  with  particu¬ 
lar  reference  to  egg  laying  habits,  habits  of  the  larvae, 
hibernation,  and  testing  of  all  methods  of  direct  con¬ 
trol  which  seemed  to  offer  any  promise. 

Seasonal  History — ^This  insect  overwinters  in  the 
pupal  stage.  Emergence  of  adults  begins  about  the 
middle  of  June  and  continues  until  the  middle  of 
August.  Several  days  after  emergence,  the  females 
begin  laying  eggs,  which  hatch  in  three  to  ten  days, 
depending  on  the  temperature.  The  young  larvae 
immediately  search  for  suitable  food,  preferably  the 
silk  or  grain  of  com.  They  mature  in  12  to  30  days 
depending  on  the  temperature  and  food.  The  mature 
earworms  then  burrow  into  the  soil  where  they  pupate. 
In  Maryland  there  are  probably  not  more  than  three 
broads,  most  of  the  injury  being  caused  by  the  two 
later  broods.  Because  of  the  long  period  of  emergence, 
the  broods  do  not  occur  in  distinct  peaks  and  there  is 
a  gradual  increase  in  population  throughout  the 
season. 

The  Pupa — The  corn  earworm  passes  the  winter  in 
the  pupal  stage.  As  is  already  shown  in  the  seasonal 
history,  the  period  of  emergence  from  overwintering 
pupae  ranges  from  the  first  of  June  until  the  middle  of 
August,  the  period  of  maximum  emergence  occurring 
about  the  middle  of  July. 

Successful  hibernation  depends  on  food  of  the  larvae, 
type  of  soil,  rainfall,  winter  temperature,  etc.  Heavy 
rainfall  during  the  hibernation  period  is  detrimental  to 
hibernation.  Hibernation  is  more  successful  in  clay 
soil  and  soil  rich  in  humus.  Severe  freezing  tempera¬ 
tures  cause  heavy  mortality  in  the  pupal  stage.  Larvae 
maturing  on  late  dough  stage  corn  have  a  greater 
tendency  to  hibernate  than  larvae  feeding  on  corn 
leaves,  beans  and  tomatoes. 

On  maturing,  the  larva  burrows  into  the  soil  and 
constructs  a  pupal  chamber  which  consists  of  two 


parts,  a  round  cell,  at  the  bottom  of  which  pupation 
takes  place,  and  a  tunnel  which  leads  from  this  cell 
upward  nearly  to  the  surface  of  the  soil  through 
which  the  adult  escapes  on  emergnig  from  the  pupa. 
Destruction  on  these  tunnels  should  make  successful 
exit  of  adults  from  the  soil  impossible.  Fall  plowing 
seems  particularly  advisable  since  at  this  time  the  in¬ 
sect  is  found  only  in  the  pupal  stage.  Fall  plowing  is 
preferable  to  spring  plowing  in  that  pupae  which  are 
turned  up  near  the  surface  are  exposed  to  killing 
temperatures,  while  those  that  remain  deeper  will  not 
be  able  to  emerge. 

It  is  interestig  to  note  than  in  March,  1931,  examina¬ 
tion  of  soil  samples  from  a  field  on  the  Eastern  Shore 
that  had  previously  been  in  beans  showed  that  there 
were  present  approximately  13,500  live  pupae  to  the 
acre,  or  2.8  live  pupae  per  square  yard.  Similar  samples 
from  a  tomato  field  near  by  contained  about  one-third 
as  many  live  pupae,  or  slightly  over  4,000  per  acre. 


5eA50NAL  History  CcstN  Earworm 
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The  Adult — The  moths  are  nightflyers  as  a  rule, 
though  they  may  be  seen  at  times  during  the  day  feed¬ 
ing  on  the  nectar  of  flowers.  After  they  emerge  from 
the  soil  there  is  usually  a  period  of  three  days  before 
egg  laying  begins,  during  which  they  feed  and  mate. 
Adults  kept  in  the  laboratory  without  food  lay  but  few 
eggs.  Work  on  the  behavior  of  adults  toward  attrahent 
and  repellent  material  has  been  very  limited.  Of  late 
years  considerable  work  on  other  insects  with  attra- 
hents  and  repellents  has  been  so  successful  that  it  leads 
us  to  believe  that  these  factors  can  be  utilized  after 
very  careful  laboratory  and  field  investigation,  and  we, 
therefore,  purpose  devoting  a  large  proportion  of  our 
time  in  the  future  to  work  of  this  nature. 

The  Egg — Eggs  are  laid  between  dusk  and  dawn. 
In  the  case  of  com  we  have  found  that  about  70%  of 
the  eggs  are  laid  on  the  silk,  the  rest  being  placed  on 
other  parts  of  the  corn  plant.  Mortality  in  the  eggs 
stage  in  high,  about  50%.  Most  direct  control  measures 
have  had  as  their  objective  the  application  of  materials 
to  the  com  silks  for  the  purpose  of  killing  either  the 
eggs  or  the  young  larvae  immediately  after  hatching. 
In  our  work  in  Maryland  it  was  found  necessary  to 
make  a  careful  study  of  the  growth  of  com  and  the 
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development  of  tassels  and  ears  in  order  that  an  exact 
correlation  between  the  egg  deposition  and  larvae 
hatching  could  be  worked  out  with  the  growth  factors. 
This  work  has  been  painstakingly  done  by  the  junior 
author,  and  it  is  believed  that  the  correlations  so 
worked  out  have  made  it  possible  to  apply  direct  con¬ 
trol  measures  at  the  optimum  time,  and  to  reach  valid 
conclusions  as  to  the  effectiveness  of  all  of  the  materials 
used. 

Control  Experiments 
Tests  Against  the  Egg  Stage. 

Laboratory  Tests : 

1.  Py rethrum: 

Red  Arrow,  dilutions  1-100  to  1-1000.  6  tests. 
Hatch  75%  Check  80% 

Evergreen,  dilutions  1-100  to  1-1000.  6  tests. 
Hatch  77%  Check  80% 

Agripax  dilutions  1-100  to  1-1000.  6  tests. 

Hatch  83%  Check  90% 

Pyrethrol  soap,  dilutions  1-100  to  1-1000.  6 

tests.  Hatch  83%  Check  90% 

2.  Nicotine: 

Nicotine  sulphate,  dilutions  1-100  to  1-1000.  6 
tests.  Hatch  87%  Check  90% 

Field  Tests: 

1.  Pyrethrum: 

Pyrethrum  dust,  (50%  ground  flower  heads, 
50%  ground  stems).  1  test.  No  perceptible 
control. 

Red  Arrow,  dilution  1-100.  1  test.  Infested 

95%.  Check  98% 

2.  Nicotine: 

Nicotine  sulphate,  dilution  1-100.  1  test.  In¬ 
fested  97%.  Check  98%. 

Nicotine  sulphate  8%,  Penetrol  92% — 1% 
solution  applied.  1  test.  Infested  97%. 
Check  98%. 

3.  Derris: 

Derrisol,  dilution  1-100.  1  test.  Infested  95%. 
Check  98%. 

Pul  vex  (derris  dust)  1  test.  Infested  95%. 
Check  99%. 

4.  De-Silking: 

In  view  of  the  fact  that  a  large  percentage  of  the 
eggs  are  laid  on  the  silks,  de-silking  should  provide 
protection  in  two  ways:  (1)  Removal  of  eggs  with  the 
silk;  and  (2)  Removal  of  the  most  attractive  part  of 
the  corn  plant  for  oviposition. 

However,  de-silking  at  intervals  of  one  to  three  days 
gave  but  little  control,  even  when  a  barrier  of  Tangle¬ 


foot  was  applied  to  the  tips  of  the  ears  after  the  silks 
were  removed. 

Tests  Against  the  Larvae — The  larvae  on  hatching 
immediately  eat  a  part  of  the  egg  shell,  after  which 
they  begin  searching  for  suitable  food.  They  are  small 
and  delicate  and  cannot  eat  the  tough,  hard  parts  of 
the  corn  plant,  but  only  the  tender  portions  of  the  bud, 
.ear,  or  silk.  They  often  perish  before  finding  a  suitable 
, place  to  eat,  especially  on  young  plants  before  the  ear 
buds  appear.  When  young  larvae  hatch  from  eggs  laid 
on  the  silk,  it  requires  from  a  few  minutes  to  several 
hours  for  them  to  find  their  way  into  the  tip  of  the 
ear.  They  may  remain  in  one  ear  until  fully  developed, 
or  they  may  move  from  one  ear  to  another. 

The  time  of  infestation  of  the  ears  in  regard  to  the 
time  of  silking  varies  with  the  degree  of  infestation, 
the  heavier  the  infestation  the  sooner  the  infestation 
of  the  ears  takes  place. 

Possibilities  of  Insecticidal  Control 
Laboratory  Tests 

1.  Lead  arsenate  dust.  4  tests.  Larvae  allowed  to 
crawl  over  a  dusted  surface  or  on  dusted  silks  for 
a  short  period  then  transferred  to  fresh  undusted 
silks.  Dead  in  40  hours  or  less,  100*;^  .  Check, 
none  to  5%. 

2.  Sodium  fluosilicaie.  Similar  to  the  preceeding  test. 
Dead  in  40  hours  or  less,  22.5%.  Checks,  none. 


Partial  Summary  of  Field  Tests: 

Percent 

1.  Lead  arsenate  Uninfested 

1  test — 5  applications  Treated .  36.8 

Check .  10.0 

1  test — 5  applications  Treated .  27.0 

Check .  7.0 

1  test — 7  applications  Treated .  30.0 

Check .  7.0 

1  test — 10  applications 

(every  other  day)  Treated .  52.0 

Check .  11.0 

1  test — 12  applications  Treated .  7.5 

Check .  0.0 

2.  Lead  arsenate  75%,  lime  25% 

1  test — 6  applications  Treated .  52.4 

Check .  3.5 

3.  Lead  arsenate  75%,  talc  25% 

1  test — 10  applications  Treated .  45.0 

Check .  11.0 

4.  Lead  arsenate  75%,  sluphur  25% 

1  test — 10  applications  Treated .  49.0 

Check .  7.0 


MORRAL  BROTHERS 

MORRAL,  OHIO 

Manufacturers  of 

THE  MORRAL  CORN  HUSKER 

Either  single  or  double 

THE  MORRAL  CORN  CUTTER 

For  whole  grain  or  cream  style  corn 

THE  MORRAL  LABELING  MACHINE 

and  other  machinery 


It  will  hay  to  write  for  our  prices 
and  further  particulars 


MORRAL  BROTHERS,  Morral,  Ohio 


BROWN  BOGGS  CO.,  Ltd., 

Hamilton,  Ont.,  Sole  Agents  for  Canada 
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5.  Calcium  arsenate 

1  test — 10  applications  Treated .  37.0 

Check .  8.0 

6.  Magnesium  arsenate 

1  test — 10  applications  Treated .  8.0 

Check .  8.0 

7.  Magnesium  arsenate  75%,  talc  25% 

1  test — 10  applications  Treated .  12.0 

Check .  8.0 

8.  Magnesium  arsenate  75%,  sulphur  25% 

1  test — 10  applications  Treated .  29.0 

Check .  8.0 

9.  Manganese  arsenate  (Manganar) 

1  test — 10  applications  Treated .  52.0 

Check .  8.0 

10.  Lead  arsenate  2  lb.  to  50  gal. 

test  Treated .  7.0 

Check .  5.0 

11.  Paris  green  1  lb.  to  50  gal. 

1  test  Tested .  8.0 

Check .  2.0 


Better 


Conclusion — ^We  believe  that  the  insecticidal  tests 
have  been  conducted  in  such  a  way  as  to  indicate  that 
there  is  no  probability  of  the  economical  use  of  any  of 
the  materials  tested  in  direct  control.  The  materials 
tested  represent  the  principal  groups  of  insecticides 
that  are  now  available,  and  their  application  was  made 
in  a  most  thorough  manner  by  hand  dusters  and  spray¬ 
ers,  directly  upon  the  silks  at  the  most  favorable  stages 
in  the  development  of  the  silk.  Even  if  any  of  the 
materials  should  have  given  a  high  kill,  the  direct  entry 
of  worms  through  the  husk  in  times  of  heavy  infesta¬ 
tion  would  largely  reduce  any  effectiveness  that  the 
insecticides  might  possess.  The  cost  of  direct  control 
seems  prohibitive. 

While  no  direct  control  measures  have  been  de¬ 
veloped,  we  believe  that  the  problem  can  be  solved 
possibly  through  work  on  the  behavior  of  the  adults, 
through  practices  to  reduce  the  amount  of  hibernation, 
and  possibly  through  plant  breeding  to  develop  corn  of 
an  acceptable  type  that  will  be  resistant  to  earworm 
entry. 

Profits 


A  department  devoted  to  the  consideration  and  discussion  of  sales  questions 
of  every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned 
foods;  therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales 
depends  your  profits.  Improvement  in  selling  methods  must  result  in  better 
profits.  Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will 
be  kept  hidden. 

Questions  Invited,  and  Your  Opinions  Welcomed. 


During  the  past  months  many  a  canner  has  been 
unduly  elated,  others  have  been  equally  de¬ 
pressed. 

Those  in  the  first  class  have  listened  so  many  times 
to  the  cry,  “No  one  will  pay  the  price  now  for  quality 
canned  foods,  you  have  got  to  have  something  cheap !” 
they  have  felt  at  last  their  ideas  of  minimum  quality  at 
a  low  selling  price  have  been  taken  into  polite  society. 

Those  seeing  the  dark  side  of  the  situation  have  at 
times  been  tempted  to  pare  all  costs  to  the  bone,  skimp 
a  little  on  quality  and'  attempt  to  hold  business  for 
their  label. 

As  usual,  paring  of  expenses  has  been  at  the  wrong 
end,  sales  costs  have  been  reduced  wherever  possible, 
advertising  plans  have  been  thrown  in  the  discard,  pro¬ 
gressive  merchandising  of  canned  foods  has  been  given 
up  as  something  to  be  considered  in  that  mythical 
future,  “When  times  are  better.” 

I  have  no  quarrel  with  the  need  for  reduction  of 
production  costs. 

I  can  understand  prices  to  growers  must  be  in  line 
with  prices  at  which  the  finished  goods  must  be  sold, 
but  when  a  quality  canner  of  years  standing  figures 
with  me  today  that  he  can  put  up  a  number  two  can  of 
corn  to  be  sold,  next  fall,  at  an  extremely  low  price  and 
still,  with  a  profit  to  the  canner,  I  can  tell  you  that 
quality  in  his  estimation  has  been  and  will  be  over¬ 
shadowed  by  the  low  price  at  which  his  com  can  be 
offered  for  sale. 

The  May  issue  of  Goodhousekeeping  contains  274 
pages,  over  sixty  advertisements  of  foods.  In  these 
sixty  odd  ads,-  Del  Monte,  Heinz,  Gerber  and  Hygeia 
are  the  only  advertisers  of  canned  foods! 


Maybe  you  can’t  realize  the  connection  between  the 
decision  of  our  friend  to  pack  his  goods  more  cheaply 
from  a  standpoint  of  quality  and  the  absence  of  several 
canned  foods  advertisers  from  the  advertising  pages 
of  Good  Housekeeping  for  May. 

I’ll  tell  you  the  connection! 

The  canners  of  vegetables  are  going  haywire  on  this 
price  proposition.  They  are,  in  large  part,  convinced 
quality  can  no  longer  be  sold  in  any  reasonable 
quantities. 

Just  before  supper  I  stopped  in  one  of  the  fifty  best 
stores  in  a  city  of  over  three  hundred  thousand.  I  saw 
a  can  of  com  in  the  stock  in  this  store  than  I  would 
not  feed  to  a  dog  I  had  a  grudge  against.  There  it 
was,  bold  as  could  be,  in  among  a  lot  of  cans  containing 
corn  put  up  by  quality  canners. 

Making  no  comment  I  selected  a  can  of  this  low 
grade,  beautifully  labeled  com  and  another  of  moderate 
price.  As  a  matter  of  fact  both  were  labeled,  15c. 

Giving  the  dealer  a  fifty  cent  piece  I  was  surprised 
when  he  handed  me  three  dimes  and  asked  if  I  had  a 
penny.  I  gave  him  one  and  asked,  “How  come?  I 
thought  each  can  was  fifteen  cents.” 

He  looked  around  to  see  if  anyone  could  be  listening, 
drew  me  to  the  back  of  the  store  and  said,  “One  of 
those  cans  of  corn  (he  pointed  to  the  one  misplaced  in 
a  high  grade  stock)  is  one  of  a  small  lot  we  bought 
when  our  neighbors  across  the  street  were  selling 
number  two  cans  of  corn  at  five  cents.  We  are  closing 
it  out  at  ten  cents  a  can  or  two  for  fifteen,  but  we 
must  still  get  eleven  cents  for  the  better  can  you  have 
picked  out.  If  my  brother  did  not  tell  you  the  corn  was 
a  poor  bargain  at  any  price  he  should  have  done  so  and 


May  23,  1932 


THE  CANNING  TRADE 


13 


I  wish  now  you  would  let  me  give  you  two  good  cans  of 
corn  instead  of  one  poor  and  one  good  one.” 

He  continued,  “We  cut  that  poor  com  against  what 
was  being  sold  across  the  street  and  found  it  was  as 
good  as  the  competitive  offering,  but  we  are  actually 
afraid  to  sell  it.  What  we  have  sold  to  our  trade  has 
come  back  from  over  half  of  those  to  whom  we  sold  it. 
Our  customers  must  still  have  some  value  in  the  can 
and  when  they  buy  a  dark,  thick,  tough,  dirty  can  of 
com  they  simply  won’t  keep  it.” 

Can’t  you  see  the  canner  of  this  low  grade  canned 
corn  when  he  attempts  to  get  an  order  from  the  jobber 
who  has  been  told  by  one  of  his  best  customers  that 
over  half  of  the  canned  com  sold  under  that  label  was 
returned  ? 

I  took  both  cans  of  corn  to  a  restaurant  serving 
canned  corn  and  tomatoes  three  hundred  and  sixty-five 
days  in  the  year.  We  took  both  cans  in  the  back  and 
opened  them. 

The  boys  gathered  around,  looked  at  the  labels, 
looked  at  the  opened  cans  and  tasted  each. 

The  apology  for  a  can  of  corn  was  immediately  voted 
as  being  out  of  the  question  for  service  in  even  a  low 
grade  restaurant  and  the  whole  matter  was  summed 
up  succinctly  by  the  waiter  who  said,  “De  one  can, 
she’s  got  mighty  fine  label,  she’s  dam  poor  com!” 

I  ask  you,  has  the  day  of  quality  canned  foods  past 
or  just  arriving? 

I’ll  tell  you  what  ails  us  very  largely  in  our  selling 
today.  We  are  so  obsessed  by  ttie  cry  of  “Price,  price, 
we  forget  only  one  seller  can  have  the  lowest  price, 
every  one  else  must  be  higher  and  as  a  consequence 
out  of  line  for  the  business  if  selling  on  a  price  basis. 

As  canners  we  have  forgotten  such  thing  as  opening 
samples,  we  never  carry  a  can  opener  with  us  on  our 
selling  trips  and  assume,  take  for  granted,  and  expect 
our  prospective  customers  will  be  solely  interested  in 
the  price  we  will  offer,  not  caring  a  tinker’s  darn  about 
quality ! 


POWDERED  APPLE  PECTIN 

SPEAS-NUTRL-JEL 

NEUTRAL  IN  COLOR  AND  FLAVOR 

Write  or  Wire  for  Samples  and  Prices 

SPEAS  MANUFACTURING  CO. 

Kansas  City,  Mo. 

Licensed  under  Patents  1,646,157,  Oct.  18,  1927;  1,655,398,  Jan.  3,  1928; 
Application  166,020  Feb.  4,  1927. 

DERLINrHAPMAN 

DcANNINg\#  MACHINERY 

C/I  Single  Unit  or  J!  Complete  Canning  Plant'' 

BERLIN  CHAPMAN  CO.,  BERLIN,  WIS. 

Brothers,  new  accounts  are  being  opened  every  day 
by  principals  who  have  the  guts  to  go  out  after  busi¬ 
ness  with  a  price  and  quality  worthy  of  the  buyer’s 
attention.  New  accounts  will  continue  to  be  opened 
just  as  long  as  business  is  being  done,  but  they  won’t 
be  opened  by  sitting  in  our  offices  and  cussing  the 
Administration  or  kicking  about  the  weather. 

Some  of  you  are  doing  your  selling  by  proxy,  maybe 
you  have  decided  you  had  better  have  two  salesmen 
costing  you  about  as  much  as  the  one  you  had  two 
years  ago.  Their  expenses  are  considerably  more  than 
those  of  one  man  but  you  are  hiring  the  two  for  just 
about  the  salary  you  paid  one  man  in  1929. 

Unless  your  experience  is  exceptional,  after  a  while 
you  will  wish  you  had  the  old  man  back! 

One  good  man  is  worth  two  poor  ones  any  day. 

And  in  conclusion,  get  back  where  you  started,  if  you 
started  selling  a  quality  line  of  which  you  were  not 
ashamed.  You  cut  samples  liberally,  you  were  proud 
to  show  your  goods.  You  made  friends  for  them  and 
for  yourself. 

You  can  do  the  same  thing  today.  If  you  start 
quickly  enough,  you  can  readily  establish  a  reputation 
as  a  man  who  still  in  all  the  chaos  and  uncertainty  of 
today,  talks  quality,  first,  last  and  all  the  time. 

And  brother,  don’t  make  a  mistake  and  when  canning 
time  comes  around  as  it  will,  try  to  skimp  just  a  wee 
little  bit  in  quality  in  order  to  make  up  a  part  of  your 
losses. 

There  are  still  a  lot,  a  big  lot  of  consumers  who 
prefer  a  can  of  genuine  golden  bantam  com  to  a  can  of 
golden  evergreen;  who  like  best  a  fancy  two  sieve 
Alaska  pea,  instead  of  a  can  of  peas  that  simply  says 
Alaska  Peas  and  in  small  type  on  the  back  of  the  label 
states  they  are  4-5  sieve. 


HIGH  SPEED  AUTOMATIC 
CAN  MAKING  MACHINERY 


Duplex  Gang  Slitters 


These  machines  are  built  in  a  wide  variety  of 
sizes  to  meet  varying  requirements  as  regards 
gauge  of  stock  and  size  of  sheet. 

They  combine  the  operations  of  trimming 
and  splitting  sheets  into  strips  corresponding 
to  the  periphery  length  and  cutting  these 
strips  into  body  heights,  thus  turnirrg  out  finish¬ 
ed  can  body  blanks  cut  to  exact  size,  true  and 
accurate,  at  a  high  rate  of  speed.  They  are 
economical  in  operation  requiring  but  one 
operator  to  feed  the  sheets. 

For  handling  lithographed  stock  the  mach¬ 
ines  are  arranged  with  special  gauges. 

300  A  Minute  Line 


E.  W.  BLISS  CO. 


BROOKLYN 

N.y.,U.S.A. 


Sales  Offices:  Detroit  Cleveland  Chicago  Philadelphia  Boston 
Dayton  New  Haven  Rochester 
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There  was  never  more  room  and  need  in  the  canning 
industry  for  men  who  will  be  honest  with  themselves 
and  the  consumer  who  must  buy  our  products. 

If  we  cant’  all  be  financial  Moses,  lets  be  quality 
leaders  once  more ;  such  leadership  will  bring  us  money 
in  the  end,  debasement  of  quality  spells  retrogression 
and  ruin  with  a  capital  “R”  for  the  canning  industry. 
Build  it  up  again  and  maintain  it! 

Profits  have  always  been  built  on  quality  because 
quality  begets  repeat  business! 

- ♦ - 

INTENDED  ACREAGE 
1932  with  Comparisons 
By  Bureau  of  Agricultural  Economics 
BEETS  FOR  CANNING 

Reports  from  52  firms  which  grew  two-thirds  of 
the  total  acreage  of  beets  estimated  for  canning 
in  1931,  indicate  that  the  intended  acreage  of  can¬ 
ning  beets  in  1932  is  31  per  cent  below  the  acreage  esti¬ 
mated  for  harvest  in  1931.  If  these  intentions  are  carried 
out,  the  estimated  total  of  planted  acreage  in  1932  will 
be  3,280  acres  compared  with  estimates  of  4,750  acres 
harvested  in  1931,  10,450  acres  harvested  in  1930,  and 
7,090  acres  harvested  in  1929.  The  usual  loss  between 
planted  and  harvested  acreage  appears  to  be  4  or  5 
per  cent. 

The  table  below  shows,  by  States,  the  estimates  of 
intended  acreage  for  1932  compared  with  harvested 
acreages  in  1929,  1930  and  1931.  The  totals  shown 
for  the  various  years  are  believed  to  be  reasonably 
complete  estimates  of  the  total  acreages  of  beets  grown 
for  canning. 

Harvested  Acreage  Intended  Acreage 
Per  cent  of 

1931  1932 

_ Harvested _ 

Acres  Acres  Acres  Per  cent  Acres 


New  York .  1,640  2,070  750  133.3  1,000 

New  Jersey....  900  900  300  33.3  100 

Indiana .  280  400  220  140.9  310 

Michigan  .  450  850  510  49.0  250 

Wisconsin  .  2,100  3,300  1,800  44.4  800 

Colorado  .  210  .510  140  71.4  100 

Washington  ...  180  200  70  114.3  80 

Oregon .  590  600  180  88.9  160 

Other  Statest  740  1,620  780  61.5  480 

Total  . . 7,090  10,450  4,750  69.1  3,280 


t  “Other  States”  include  Del.,  Ill.,  Iowa,  Kans.,  Ky., 
La.,  Mo.,  Md.,  Minn.,  Miss.,  Ohio,  Pa.,  S.  C.,  Tenn., 
Texas,  Utah  and  Va. 

GREEN  LIMA  BEANS 

According  to  reports  from  44  firms  which  grew  86 
per  cent  of  the  total  acreage  of  green  lima  beans  esti¬ 
mated  for  canning  or  manufacture  in  1931,  the  intended 
acreage  for  1932  is  nearly  41  per  cent  below  the  har¬ 
vested  acreage  of  1931.  If  these  intentions  are  carried 
out,  a  total  of  17,020  acres  will  be  planted  in  1932  com¬ 
pared  with  the  estimates  of  28,760  acres  harvested  in 
1931,  30,980  acres  harvested  in  1930,  and  24,570  acres 
harvested  in  1929.  The  usual  loss  between  planted  and 
harvested  acreage  appears  to  be  around  3  per  cent. 

The  following  table  shows,  by  States,  the  estimates 
of  intended  acreage  for  1932  compared  with  estimates 
of  harvested  acreage  for  1929,  1930  and  1931.  The 


totals  shown  for  the  various  years  are  believed  to  be 
reasonably  complete  estimates  of  the  total  acreages 
grown  for  canning. 

_ Harvested  Acreage  Intended  Acreage 

Ppi*  pPTil'  nf 

1929  1930  1931  1931  1932 

Harvested 


_ Acres  Acres  Acres  Per  cent  Acres 

New  Jersey .  1,900  1,950  1,450  13.8  200 

Delaware .  7,400  9,300  8,400  42.9  3,600 

Maryland .  3,230  4,000  3,700  52.7  1,950 

Virginia  .  3,270  4,480  5,340  110.9  5,920 

Ohio .  1,490  1,020  1,740  7.5  130 

Michigan  .  3,740  5,340  4,000  44.8  1,790 

Minnesota  .  800  970  600  100.0  600 

Other  Statest  2,740  3,920  3,530  80.2  2,830 

Total  . . 24,570  30,980  28,760  59.2  17,020 


t  “Other  States”  include  Colo.,  Ga.,  Ill.,  Ind.,  N.  Y., 
Pa.,  S.  C.,  Tenn.,  Utah,  Wash,  and  Wis. _ _ 

- * - 

CANNED  SALMON 

Quarterly  Canned  Foods  Stock  Report 
By  The  Bureau  of  Foreign  and  Domestic  Commerce 
Department  of  Commerce,  Washington. 

The  following  tabulations  show  representative 
canners’  and  distributors’  holdings  of  canned  sal¬ 
mon  on  January  1  and  April  1,  1932,  based  on 
figures  furnished  by  the  same  concerns  for  each  date. 
The  figures  are  NOT  total  stocks,  but  show  the  rate  of 
movement  or  change. 

SALMON  STOCKS  IN  CANNERS’  HANDS 

No.  of  Decrease 

Firms  Stocks,  Sold  &  Unsold  January  1  to  April  1 
Reporting  Jan.  1, 1932  Apr.  1, 1932  Amount  Per  cent 
35  2,021,965  1,252,516  769449  3^ 

SALMON  STOCKS  IN  THE  HANDS  OF 

_ 532  DISTRIBUTORS _ 

Stocks  Stocks  Increase 

January  1, 1932  April  1, 1932  Amount  ;^r  cent 

429,989 _ 459,311  29^22  6T8~ 

- ♦ - 

BROKERS  TO  HOLD  SECOND  INFORMAL 
MID-YEAR  MEETING 

The  second  informal  mid-year  meeting  of  the 
members  of  the  National  Food  Brokers  Associa¬ 
tion  has  been  called  for  Monday,  June  6,  1932,  at 
12:30  P.  M.,  at  luncheon  at  Hotel  Statler,  St.  Louis, 
Mo.  The  occasion  is  the  annual  joint  meeting  of  the 
National  Association  of  Retail  Grocers  and  a  sectional 
meeting  of  the  National  Wholesale  Grocers  Association. 
At  the  morning,  opening  session,  the  message  of  the 
representative  of  the  Association  will  be  delivered  to 
the  convention.  The  St.  Louis  Food  Brokers  Associa¬ 
tion  has  arranged  for  the  luncheon  meeting,  but  mem¬ 
bers  expecting  to  attend  are  requested  to  notify  Mr. 
E.  R.  Nolte,  secretary,  721  Clark  Ave.,  St.  Louis,  Mo.,  of 
their  intention,  so  that  proper  arrangements  can  be 
made.  Each  will  be  expected  to  pay  for  his  own  meal. 

The  first  mid-year  meeting,  held  last  Wednesday  at 
Cincinnati,  at  such  a  luncheon,  was  a  great  success,  and 
because  the  plan  worked  there,  it  is  expected  to  be 
a  success  at  St.  Louis. 
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Attention 
California  Canners 


We  offer  one  practically  new  600  can 
capacity  Anderson-Barngrover  Cooker 
for  2^  and  3  cans  at 

This  is  a  bargain  and,  of  course,  sub¬ 
ject  to  prior  sale.’ 


A.  K.  Robins  &  Co.,  Inc. 

Lombard  &  Concord  Streets 
Baltimore,  Maryland 


Judge 

Syruper 


Using  the  Cutler  Method  of  Concent¬ 
rated  syrup  for  all  Grades. 

Unlimited  Capacity  in  Cans  Per 
Minute. 

Instant  change  from  one  Grade  to  an¬ 
other.  Every  can  full  and  uniform  cut 
outs. 

No  mashed  fruit  or  cans. 

Automatic  throughout. 

Syrup  to  suit  the  fruit. 

No  waste. 


E.  J.  JUDGE 

Syrupers,  Clutches,  Timers, 

P.  O.  Box  238  Alameda,  Calif. 
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Wanted  and  For  Sale 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in 
what  is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


_ For  Sale — Machinery _ 

FOR  SALE— Bargain  Prices.  1  practically  new  An- 
derson-Barngrover  Cooker  for  2i’s  and  3’s;  1  practi¬ 
cally  new  Jeffrey  Peeling  Table;  1  Dicing  Machine; 
1  Bean  Cutter. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


FOR  SALE— Use  C.  M.  C.  Silver  Metalic  Coating  to 
prevent  rust. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FOR  SALE— 1  Adjustable  Knapp  Labeler,  good  condi¬ 
tion.  Price  reasonable. 

Address  Box  A-1860  care  of  The  Canning  Trade. 

FOR  SALE— All  steel  ball-bearing,  14  inches  wide. 
Gravity  Conveyor,  $1.50  per  running  foot. 

Nats  Salvage  Co.,  128  W.  Pratt  St.,  Baltimore,  Md. 

FOR  SALE — New  Horizontal  Retorts  40  x  72  inches 
with  car,  crates,  trucks  and  fittings,  complete  for 
pressure  cooking.  Very  handy  to  operate.  Fully 
guaranteed. 

H.  B.  Hunter  Co.,  Norfolk,  Va. 


For  Sale — Miscellaneous _ 

FOR  SALE— 1000-45  gal.  barrels,  all  rebuilt,  steamed 
and  reparaffined. 

W.  C.  Pressing  Co.,  Norwalk,  Ohio. 

_ For  Sale — Plants _ 

FOR  SALE— 3000  Strawberry  Rhubarb  Roots,  5/. 

Address  Box  A- 1861  care  of  The  Canning  Trade. 

FOR  SALE— Marglobe,  Bonny  Best,  Baltimore  and 
Stone  Tomato  Plants  ready  from  May  15th  to  July 
1st  at  $1.00  per  1,000,  express.  Plenty  Cabbage 
Plants  ready  now;  Wakefields,  Copenhagen,  Ball- 
heads  and  Flat  Dutch,  same  price.  Moss  packed  and 
shipped  safely  anywhere. 

Ideal  Plant  Co.,  Franklin,  Va. 

FOR  SALE— 10  million  fine  outdoor  grown  Vegetable 
Plants.  Cabbage:  Copenhagen,  Goldenacre,  Flat- 
dutch,  Danish  Ballhead  and  Wakefield;  10,000,  $7.50; 
100,000,  $60,000.  Tomato  Plants:  Marglobe,  Break 
O’Day,  Greater  Baltimore  and  Stone,  $1.00  thousand. 
Sweet  Potato  Plants  $1.25  thousand.  High  grade 
seeds  used,  plants  cultivated,  sprayed  and  free  from 
disease.  First  class  plants  and  good  delivery  guar¬ 
anteed. 

Farmers  Supply  Company,  Franklin,  Va. 


FOR  SALE— Greater  Baltimore  Tomato  Plants  for 
canners.  Ready  for  shipment  from  May  20th. 

Write  or  wire  for  prices. 

C.  A.  Rogers  Realty  Co.,  Inc,,  Owensboro,  Ky. 


Wanted — Machinery 


WANTED— Filler  for  No.  2  cherries;  Hot  Water  Ex¬ 
hauster  for  No.  2  and  No.  10  cans;  Large  Laundry 
Washer,  Barrel  hoop  driver.  Give  full  particulars 
and  best  price. 

The  C.  H.  Musselman  Co.,  Biglerville,  Pa. 


Wanted — Live  Accounts 


Progressive,  experienced  salesman  with  following  in 
wholesale  and  retail  trade  desires  to  represent  manu¬ 
facturers  of  canned  foods  in  Washington,  D.  C.  and 
Baltimore,  Md.  on  brokerage  basis. 

I  H.  A.  Dixon,  129  Webster  St.,  Washington,  D.  C. 

Situations  Wanted 


POSITION  WANTED -As  Superintendent  in  a  canning  factory. 
Have  had  several  years  experience  packing  all  kinds  of  fruits 
and  vegetables,  Can  repair  old  plant  or  build  new  factory. 
Have  good  references. 

Address  Box  B-1849  care  of  The  Canning  Trade. 


POSITION  WANTED— By  Sanitary  Can  maker.  Have  had  25 
years  of  practical  experience  in  can  business;  have  installed  a 
number  of  can  making  lines.  Can  make  good  cans  at  the  lowest 
cost.  Have  been  factory  manager  of  one  plant  17  years.  Can 
business  is  one  of  the  moststaple  of  American  industries;  it  pays 
to  make  your  own.  Will  gladly  give  more  information  if  desired. 

Address  2661  Hope  St.,  Huntington  Park,  Calif. 


POSITION  WANTED — By  packer  of  whole  tomatoes,  tomato 
catsup,  tomato  juice,  etc.  Can  install  machinery  for  same. 
Can  give  the  best  of  references. 

Address  Box  B-1856  care  of  The  Canning  Trade. 


POSITION  WANTED  -  Factory  Superintendent,  until  recently 
associated  with  one  of  the  largest  food  producing  organizations 
in  the  East,  is  available,  on  moderate  terms,  for  the  coming 
season.  He  is  a  specialist  in  Preserves,  Jellies,  Jams,  Tomato 
Catsup,  Tomato  Juice,  Tomato  Paste  and  Baked  Beans.  Quali¬ 
fications  include  expert  knowledge  of  modern  cannery  equip¬ 
ment.  Highest  references  as  to  personal  integrity  and  ability. 

Address  Box  B-1858  care  of  The  Canning  Trade. 


POSITION  WANTED— As  Superintendent  by  married  man;  age 
42.  In  the  canning  game  20  years.  Quality  packer  of  fruits  and 
vegetables;  machinist  by  trade ;  sales  ability.  American;  ma¬ 
chine  operator.  Best  of  references.  Will  go  anywhere. 

Address  Box  B-1862  care  of  Canning  Trade. 


May  23,  1932 


THE  CANNING  TRADE 


17 


BRANCH:  DETROIT,  MICHIGAN 
WHOLESALE  CATALOGUE  ON  REQUEST 


BETTER  SEEDS 

FOR  BETTER  PACKS 

We  Are  Leading  Growers  of 

CANNERS’  SEEDS 

CATERING  TO  THE  BEST  IN  THE  INDUSTRY 

PEAS,  BEANS.  SWEET  CORN 
TOMATO.  PUMPKIN,  SQUASH 
CUCUMBER,  CABBAGE.  SPINACH 
PERFECTED  DETROIT  BEET 

For  Prompt  Shipment  or  Future  Contract 


The  Best  Stock  of  Detroit  Beet 
in  America 


JEROME  B.  RICE  SEED  CO. 

Cambridge,  N.  Y. 


HAMACHEK  IDEAL  VINERS 

Their  use  means  a  larger  profit  for 
the  Canner  because  they  thresh  peas 
more  efficiently  and  permit  the  pack¬ 
er  to  get  a  pack  of  better  quality. 

This  has  been  proven  many 
times  by  actual  operation 
and  careful  tests 

FRANK  HAMACHEK  MACHINE  CO. 

KAWAUNEE,  WISCONSIN 

Also  Manufacturers  of  Viner  Feeders,  Ensilage  Distributors  and  Chain  Adjusters 
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Ask  Packers 
we  have  Served 

about  these 

CANS! 

. .  and  how  they’re 
Backed  with  Service 


Packers  who  have  used  our  CANS  and 
SERVICE  are  satisfied.  Pick  up  the  ‘phone 
and  ask  the  Packer  near  you,  whom  we  have 
served,  about  these  SANITARY  CANS  and 
the  methods  we  apply  to  back  them  up. 


You  will  hear  they  were  NEVER  OUT  OF 
CANS  at  any  time  -  that  trouble  was  prevent¬ 
ed  rather  than  adjusted  -  that  Traffic  and 
Service  men  were  ALWAYS  ON  THE  JOB. 


These  points  are  well  to  know  just  now  - 
before  you  sign  for  1932.  Recall  that  CANS 
and  ideal  SERVICE  come  out  to  you  from 
Baltimore,  Md. 


METAL  PACKAGE  CORPORATION 

Baltiroore  Plant  and  Sales - 811  Sout)>  Wolfe  Street. 

Exeouitive  Offices - 110  E.42»2P-  St.,  Neu)  YorK  Cit^. 

OTHER  i  Hamilton,  Ohio.  Cl^icago,  Illinois. 

^  ^  1  p  Maspetl9,Neu)YorkrBrooklyn7  Neu)  YorK. 
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THE  MARKETS 

BALTIMORE.  MAY  23,  1932 


WEEKLY  REVIEW 


Adjusting  to  Meet  Conditions — If  ’32  Packs  Are  Held 
Down  Market  May  Come  Back — ^No  Canner  Warranted 
in  Running  Normal  Output — What  Other  Canners 
Are  Doing. 

CALMER — In  a  letter  to  us  this  week  a  writer  says : 
“Speaking  of  improvement  in  the  general  situa¬ 
tion,  I  am  convinced  enough  of  us  have  adjusted 
our  personal  and  business  affairs  to  a  basis  where  we 
can  get  along  with  conditions  as  they  are,  so  that  the 
status  of  affairs  will  gradually  improve,”  and  we  be¬ 
lieve  he  is  right.  That  means  an  end  to  the  waiting 
and  watching  days,  and  the  anxious  inquiry,  “do  you 
think  prices  will  improve  shortly?”  When  they  stop 
worrying  about  prices,  they  will  probably  begin  to  dig 
in,  to  sell  more  goods,  and  so  bring  about  better  prices 
in  an  imperceptible  manner,  for  there  can  be  no  rush 
back  to  better  prices.  The  recovery  in  canned  foods 
prices  must  be  slow,  since  every  other  item  of  trading 
is  equally  depressed.  But  the  outlook  for  canned  foods 
is  certainly  encouraging.  There  is  not  a  question  of 
doubt  but  that  stocks  of  canned  foods  are  being  steadily 
and  heavily  reduced;  even  some  of  the  buyers  admit 
that  decks  will  be  clean  before  new  canning  begins  on 
some  items,  and  in  none  of  them  will  the  carryover  be 
heavy  or  burdensome.  There  are  those  in  position  to 
say  who  contend  that  even  canned  corn  may  surprise 
all  in  the  size  of  its  carryover.  Make  no  mistake  they 
are  eating  a  tremendous  amount  of  corn  at  the  4i/oc 
and  5c  per  can  prices,  retail — and  there  must  come  an 
end  to  eyerything.  You  note  that  fancy  com  has 
stiffened  up  this  week  in  Maine  and  even  in  the  central 
west,  where  corn  weakness  has  been  most  pronounced. 

And  then  look  at  crop  prospects  and  intentions  so 
far  shown.  Our  crop  reports  this  week  show  what  are 
really  severe  cuts  in  acreages  in  most  cases,  but  that 
some  localities  and  some  canners  are  not  in  line  in 


this  necessary  action.  However,  let  these  short  sighted 
canners  who  think  they  can  go  along  on  an  unchanged 
schedule  of  packing  this  season,  observe  what  the  best 
brains  and  best  business  canners  of  the  country  are 
doing.  The  spinach  canners  of  the  Coast,  despite  the 
fact  that  they  have  an  established  market  tor  this 
product,  cut  the  pack  drastically,  as  figures  in  this  issue 
show.  They  are  going  on  the  sensible  plan  that  if  the 
buyers  will  not  take  the  goods  now,  they  will  not  pack 
them  and  stand  all  the  risk.  Get  away  from  vegetables. 
The  salmon  canners  formed  a  strong  and  workable 
sales  organization  last  winter,  and  got  results.  Buyers 
were  stubborn  and  even  a  heavy  cut  in  prices  did  not 
bring  the  business.  Now,  although  the  supply  of  fish 
is  good  and  prices  to  the  canners  acceptible,  they  are 
going  to  cut  the  pack  in  half,  if  necessary.  The  pine¬ 
apple  canners  of  the  Hawaiian  Islands,  who  have  shown 
such  business  sagacity  in  building  up  that  pack  from  a 
few  cases  to  millions  of  cases,  halted  in  the  midst  of 
their  early  packing  to  wait  to  see  what  midseason 
would  produce.  It  has  not  been  to  their  liking,  and 
they  are  deciding  as  we  write  to  hold  the  pack  far  be¬ 
low  their  early  intentions.  The  same  thing  is  taking 
place  with  the  Coast  peach  situation,  where  they 
have  found  that  the  restrictions  put  upon  the  pack 
last  year  were  not  sufficient.  You  remember  they  cut 
the  pack  to  about  nine  million  cases  last  year,  though 
it  might  easily  have  been  possible  to  have  packed 
eighteen  million  cases.  That  cut  has  not  brought  the 
results  needed,  and  now  they  will  cut  to  five  million 
cases.  There  is  no  sense  in  running  up  goods  on  “a 
chance”  that  the  market  will  get  better.  And  that 
truth  is  what  every  canner  in  the  business  should  take 
to  himself. 

The  efforts  at  Washington  and  elsewhere  to 
straighten  out  the  financial  situation  have  resulted  in 
an  easing  up  of  the  banks  upon  canned  foods  col¬ 
laterals;  that  is  recently  there  has  not  been  as  much 
forcing  of  goods  upon  the  market  by  the  banks,  as 
there  was;  but  the  banks  won’t  continue  to  act  that 
way  very  long  if  the  canners  show  an  intention  of 
packing  their  usual  quotas.  And  you  can’t  blame  them. 
This  is  not  the  time,  the  year,  to  run  to  normal 
capacity. 
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In  a  circular  letter  sent  out  by  Thomas  Roberts  & 
Co.,  the  well  known  Philadelphia  brokerage  and  com¬ 
mission  house,  they  say  under  date  of  May  14th : 

“Plan  to  sell,  say  10  to  20%  each  month  until 
the  following  Spring.  It  would  be  folly  for  a 
canner  to  pack  and  figure  on  being  able  to  sell  at  a 
profit  as  soon  as  packed.  There  will  be  very  few 
futures  sold,  and  the  canner  who  figures  on  selling 
as  soon  as  packed  will  find  himself  facing  a  situa¬ 
tion  whereby  he  will  have  to  take  whatever  the 
buyer  sees  fit  to  pay  him.” 
and  again: 

“We  believe  the  spot  Tomato  market  will  be  well 
cleaned  up  before  new  pack.  There  are  very  few 
Tomatoes  in  packers’  hands.  The  jobbers’  stocks 
are  very  small.  We  quote  the  spot  Tri-State  Mar¬ 
ket  on  Tomatoes  as  follows:  No.  2  Std.,  72i/2c; 
No.  3  Std.,  $1.10;  No.  10  Std.,  $3.15  to  $3.20.” 

This  house  has  never  been  accused  of  being  a  “bull” 
on  canned  foods  prices.  They  contend,  and  we  believe, 
that  they  are  trying  to  advise  the  canners  for  their 
own  good.  So  you  have  the  evidence  from  all  sides. 
And  it  all  spells,  caution.  To  repeat  our  hackneyed 
old  advice:  better  to  make  a  small  profit  on  a  small 
pack,  than  a  big  loss  on  a  big  pack. 

THE  MARKET — All  items  on  our  market  page  re¬ 
main  unchanged  except  spinach  and  tomatoes,  and  on 
both  of  these  prices  are  marked  down. 

No.  2  spinach  is  quoted  at  75c;  2i/4  at  $1.05;  3’s  at 
$1.10,  and  lO’s  at  $3.25.  They  are  selling  as  they  pack 
and  will  stop  packing  when  selling  stops. 

In  tomatoes  the  reductions  are  unaccountable.  No. 
I’s  are  quoted  at  50c,  2’s  at  721/2C,  lO’s,  $3.25. 

There  is  a  steady  flow  of  small  orders  for  the  whole 
list,  and  consumer  demand  is  holding  well. 


NEW  YORK  MARKET 

By  "NEW  YORK  STATER,” 

Special  Correspondent  of  "The  Canning  Trade.” 


Only  Exceptional  Bargains  Get  Attention — Futures  Are 
“Cut” — Only  Outcome  of  Salmon  Price  Reduction  Was 
Effort  to  Break  Prices  Even  Lower — Asparagus  Mov¬ 
ing — Grapefruit  Strong-— Maine  Com  Gaining — ^Toma¬ 
toes  Growing  Stronger — Pineapple  Canners 
Confer — Milk  Declines  Sharply. 

New  York,  May  19,  1932. 

NCHANGED — The  trade  showed  little  activity  in 
the  local  canned  foods  market  during  the  past 
week  with  routine  business  in  all  items  the  rule. 
Prices  showed  no  important  changes  with  buyers  ad¬ 
hering  more  strictly  than  ever  to  their  policy  of  spot¬ 
buying  only,  except  in  cases  where  exceptional  bargains 
were  offered. 

The  futures  market  this  season,  according  to  all 
present  indications,  is  going  to  be  conspicuous  by  its 
absence  in  the  majority  of  cases.  Buyers  refuse  to 
consider  more  than  today’s  needs  and  point  to  the  con¬ 
stantly  declining  price  structure  as  ample  justification 
for  this  i)olicy. 

Salmon — The  only  apparent  effect  of  the  radical 
slashes  in  all  salmon  postings  made  last  week  was 
efforts  on  the  part  of  some  buyers  to  break  pinks  be¬ 
low  the  85  cents,  Coast,  level.  So  far,  no  sales  below 
that  figure  have  been  reported  nor  is  it  likely  that  any 
will  be  made,  barring  unforeseen  developments. 


Other  items  are  rather  inactive  with  the  trade  wait¬ 
ing  for  any  further  developments  before  making  any 
definite  commitments.  The  chains,  encouraged  by  the 
sharply  lower  prices,  however,  are  expected  to  be 
heavy  takers  of  salmon  once  the  buying  gets  under  way. 
The  new  price  schedule  makes  it  possible  for  distribu¬ 
tors  to  offer  canned  salmon  at  exceptionally  favorable 
prices  at  the  opening  of  the  summer  season  of  heavy 
consumption. 

Other  items  are  rather  inactive  with  the  trade  wait¬ 
ing  for  any  further  developments  before  making  any 
definite  commitments.  The  chains,  encouraged  by  the 
sharply  lower  prices,  however,  are  expected  to  be  heavy 
takers  of  salmon  once  the  buying  gets  under  way.  The 
new  price  schedule  makes  it  possible  for  distributors  to 
offer  canned  salmon  at  exceptionally  favorable  prices 
at  the  opening  of  the  summer  season  of  heavy 
consumption. 

Asparagus — Bookings  continue  to  move  along  in  good 
shape  for  the  better  known  brands  with  many  buyers 
anticipating  needs  on  a  fairly  large  scale.  The  higher 
prices  for  fresh  ’grass  in  the  local  market  which  will 
drive  many  buyers  to  canned  asparagus  is  expected  to 
aid  demand  in  the  local  market. 

Buyers  here  hold  that  the  recent  reduction  in  prices 
which  put  asparagus  in  a  price  class  where  it  will 
appeal  to  the  mass  of  consumers,  rather  than  to  the 
luxury  class,  was  wise  as  it  will  undoubtedly  place 
’grass  in  homes  where  it  never  before  was  bought  in 
the  can.  'This  new  demand,  it  was  held,  cannot  help 
but  have  a  favorable  effect  when  conditions  better. 

Grapefruit — Continues  in  a  strong  market  position 
although  many  buyers  are  refusing  to  enter  the  market 
at  the  present  time.  Prices  are  holding  firm  and  the 
grapefruit  canners  hold  that  higher  prices  will  be  in 
order  when  demand  picks  up. 

The  heavy  carryover  from  last  year’s  pack  which 
was  offered  to  the  local  trade  at  low  prices  just  before 
the  new  pack  postings  were  released  is  blamed  for  the 
rather  small  buying  interest  shown  in  the  market 
today.  Buyers,  it  was  pointed  out,  have  ample  stocks 
for  their  current  needs  on  hand  from  their  purchases  of 
the  carryover  stock  and  can  thus  afford  to  hold  out  of 
the  market,  in  the  hope  of  obtaining  lower  prices. 

Com — Fancy  Maine  com  is  now  up  around  90  cents, 
factory,  although  some  shading  of  this  price  is  avail¬ 
able  on  firm  bids.  Western  com  continues  weak  in 
the  New  York  Market. 

Some  concern  is  felt  in  Hudson  Street  over  the  com 
acreage  figures  this  season.  Although  all  reports  to 
date  indicate  reduced  market  prices  and  difficulty  in 
obtaining  adequate  financing  are  hold  down  acreage 
plans,  another  large  pack  next  year  would  deal  the 
corn  market  an  injury  that  would  take  several  years 
to  recover,  trade  circles  hold. 

Tomatoes — ^The  tri-state  pack  is  in  a  strong  statis¬ 
tical  position  and  yet  buyers  refuse  to  cover  more  than 
their  immediate  needs.  Prices  are  holding  firm  al¬ 
though  there  are  trade  reports  that  some  Southern 
nackers  are  shading  prices  to  move  goods  at  the  present 
time. 

Considerable  discussion  has  been  heard  in  Hudson 
Street  over  the  pack  in  the  coming  season.  Radical 
curtailment  is  necessary,  if  canners  are  to  receive  fair 
prices  for  their  pack,  the  trade  holds.  Present  indica¬ 
tions  are  that  the  new  pack  will  be  far  below  that  of 
last  season. 
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Cherries — Reports  of  low  oifering  prices  on  new  pack 
Northwest  Royal  Anne  cherries  are  circulating  in  the 
trade.  Whether  these  low  prices  present  fair  picture 
of  the  price  list  or  whether  they  are  feelers  to  learn 
what  price  the  market  could  best  support  is  open  to 
question. 

Pineapple — All  major  pineapple  factors  will  partici¬ 
pate  in  a  trade  conference  at  Honolulu  which  will  have 
as  its  purpose  discussion  of  a  sharp  reduction  in  the 
pack  this  year.  The  possibility  of  a  cooperative  mar¬ 
keting  program  for  the  industry  is  also  under  con¬ 
sideration. 

Present  plans  will  necessitate  the  abandonment  of  a 
large  amount  of  fruit  will  be  necessary  as  the  crop  is 
already  well  under  way.  However,  the  packers  evi¬ 
dently  figure  that  it  is  wiser  to  pack  less  and  get  higher 
prcies. 

The  market  here  is  holding,  with  shipments  moving 
along  into  consuming  channels  in  a  routine  manner. 
Prices  remain  unchanged. 

Canned  Milk — The  week  saw  a  sharp  decline  in  the 
posted  price  for  the  advertised  brands  of  evaporated 
milk,  which  dropped  3  Ocents  to  $2.50. 

The  independent  factors  had  been  quoting  at  the 
$2.50  level  and  a  reduction  by  them  seems  likely  in 
order  to  hold  their  markets  against  the  inroad’s  of  the 
better  known  brands.  No  announcement  of  their  in¬ 
tentions  have  been  made  as  yet  but  a  reduction  is  in¬ 
evitable  and  will  come  shortly,  trade  factors  believe. 

Fruits — Little  was  doing  in  the  market  angle  of  the 
Pacific  Coast  fruit  pack  during  the  week  although  in¬ 
quiries  seeking  to  obtain  orders  below  the  listed  prices 
of  the  sales  control  agency  are  reported  continuing. 
So  far,  no  concessions  have  been  made  by  the  sales 
unit. 

Reports  from  the  Coast  state  that  the  new  pack  will 
be  curtailed,  under  present  plans,  to  approximately 
6,000,000  cases.  With  the  indicated  carryover  of 
4,000,000  cases,  this  will  make  a  total  pack  of  10,000,- 
000  cases  on  the  market. 

In  view  of  the  consumption  of  but  some  8,000,000 
cases  during  the  past  year,  some  factors  hold  that  a 
further  reduction  in  the  pack  must  be  made,  unless 
conditions  show  a  radical  improvement. 

Canning  Unit  Sold — Dispatches  from  up  state  report 
the  purchase  of  the  Hudson  Canning  Co.,  of  Holley, 
N.  Y.,  by  the  Holley  Canning  Co.  L.  E.  Hunger,  presi¬ 
dent  and  general  manager  of  the  latter  firm,  announced 
that  the  newly  purchased  unit  will  be  used  this  summer 
to  pack  the  Orleans  crop  of  tomatoes. 


CHICAGO  MARKET 

By  "OBSERVER.” 

Special  Correspondent  of  "The  Canning  Trade.” 


Market  Lacks  Snap — Indiana  Getting  Cleaned  Up  On 
Tomatoes — Ozark  Tomatoes  Selling — Iowa  Will  Cut 
Corn  Acreage  Heavily — Prices  Holding  and  Fancy  a 
Little  Better — Harder  to  Find  Desired  Quality  Peas — 
Another  Milk  Cut — End  of  Banks  Forcing 
Goods  on  the  Market. 

Chicago,  May  19,  1932. 

ACKS  SNAP — A  desultory  business  continues  to 
work  through  distributors;  but  the  entire  situa¬ 
tion  as  far  as  canned  food  is  concerned  lacks  the 
snap  which  should  show  at  this  time.  The  big  reason 
for  this  is  no  doubt  the  conservatism  everywhere  due 


to  general  conditions  which  we  are  all  hoping  may  take 
a  favorable  turn  with  the  adjournment  of  Congress  and 
a  meeting  of  the  best  minus  in  the  country  as  to  the 
best  procedure  for  a  cure  of  our  recent  commercial 
stagnation. 

It  does  not  require  a  strong  imagination  to  picture 
things  coming  pack  with  a  snap  wnen  the  tide  once 
denmtely  turns  in  a  way  which  will  enlist  general  ac¬ 
ceptance  of  an  accomplished  fact. 

Meanwhile  cannery  operators  wear  a  long  face  and 
principally  engage  themselves  in  conserving  assets 
until  better  conditions  prevail. 

Tomatoes — Indiana  getting  quite  closely  cleaned  up 
on  standards,  all  sizes ;  a  few  very  nice  extra  standards 
still  available  No.  2  at  80c,  No.  10,  $3.50.  Ozark  toma¬ 
toes  been  having  a  play  here;  No.  2  at  62y2C,  factory, 
laying  into  Chicago  about  72y2C  which  has  suited  the 
price  position  as  required.  Utah  No.  21/2  also  being 
quoted  very  cheap — 85c,  factory,  is  an  unusually  low 
price  especially  considering  their  good  quality.  Mary¬ 
land  prices  a  little  stronger,  good  sellers  asking  75c, 
factory,  lay  into  Chicago  about  85c;  but,  of  course, 
much  of  this  support  ordinarily  going  to  Delaware, 
Maryland,  Virginia,  is  now  going  to  well  filled  Ozark 
pack. 

Retailers  report  continued  good  movement  of  toma¬ 
toes  ;  quite  a  call  for  canned  tomatoes  to  make  tomato 
juice  in  the  home;  this  figures  out  cheaper  than  most 
of  the  brands  of  tomato  juice  being  offered  and  many 
users  say  they  like  it  better. 

Com — Quite  a  shock  was  sustained  among  some  of 
our  best  buyers  when  they  realized  finally  that  Iowa 
will  operate  only  25%  on  1932  pack;  this  quantity  plus 
the  carryover  on  hand  is  believed  to  be  adequate  to 
supply;  although  an  invisible  replenishing  capacity  of 
the  entire  country  has  not  been  correctly  discounted; 
if  there  develops  a  real  reason  to  stock  up  on  com 
there  will  not  be  enough  to  go  around.  It  is  an  interest¬ 
ing  game  to  watch  with  every  assurance  that  there  is 
no  room  for  a  down  movement. 

Prices  continue  unchanged  among  canners;  No.  2 
standard  in  the  low  50s,  mid- Western  canneries;  with 
big  chain  stores  offering  it  at  from  41/2  to  5c  per  can  to 
the  public.  This  should  be  spelling  some  increased 
consumption,  but  actual  facts  are  hard  to  get  at. 

Fancy  grades  of  com  still  drag;  80c  to  90c  will  buy 
as  fancy  a  corn  as  any  buyer  would  ever  need  in  any 
of  the  white  varieties;  many  producers  of  such  grades 
are  staying  off  the  market  as  feel  it  only  makes  them 
seem  ridiculous  to  voice  their  ideas  of  a  price  on  their 
holdings  in  the  face  of  widespread  dumping  operations 
which  have  been  under  way. 

Peas — Price  continue  unchanged  with  desirable 
quality  harder  to  find.  Still  plenty  of  standard  Alaskas 
in  the  80s  from  several  Wisconsin  canneries;  and  ap¬ 
parently  a  carryover  on  some  of  the  better  grades  of 
peas  especially  Alaskas.  Also  apparently  some  owners 
of  sweets  overstayed  the  market  strength  following 
the  damaged  1932  pack  and  such  lots  are  now  offered 
at  concessions  quite  into  line  with  asking  basis  for 
futures. 

Baltimore  peas  will  be  available  in  a  very  few  weeks ; 
standard  No.  4  Alaskas  being  quoted  in  a  general  way 
at  75c,  factory,  with  occasional  report  of  2l/4c  higher 
or  lower. 

The  trade  apparently  expects  pea  markets  to  stay 
on  an  even  keel  barring  some  serious  crop  damage 
which  thus  far  has  not  overly  concerned  anybody  al- 
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though  a  few  spots  have  commented  on  somewhat  of  a 
lack  of  moisture. 

Evaporated  Milk — ^The  trade  was  treated  to  another 
30c  case  decline  this  week  on  advertised  brands;  this 
has  put  independents  down  to  such  a  low  basis  that 
they  can  only  do  business  at  a  net  loss  if  they  are  to 
continue  to  preserve  their  former  spread  of  25c  or  30c 
case  under  advertised  milk.  Meanwhile  the  public  is 
treated  to  some  rare  bargains  in  milk ;  4  1/6  to  5c  per 
can  for  tall  milk ;  cheapest  it  has  ever  been. 

The  story  of  what  is  going  on  behind  the  curtains 
in  the  milk  game  is  very  interesting  and  while  it  has 
several  versions  as  reported  from  different  quarters  it 
is  an  undeniable  fact  that  the  public  has  access  to  a 
fine  food  at  a  basis  over  the  retail  counter  heretofore 
denied  the  jobber  in  carloads. 

California  Fruits — Principal  attention  continues 
among  those  items  which  are  obtainable  at  a  basis 
which  may  be  resold  in  line  with  competition;  most 
buyers  maintain  a  “hands  off”  attitude  toward  other 
than  mincing  support  to  “control  priced”  fruits;  they 
may,  of  course,  have  to  come  to  a  better  mood  in  this 
connection,  however,  if  the  oncoming  production  is 
properly  reduced;  of  this  fact  many  are  waiting  to  be 
more  thoroguhly  convinced. 

Reduction  of  Packs — ^The  information  is  now  current 
that  many  of  the  distressed  lots  of  canned  foods  which 
have  been  yielding  to  banking  pressure  during  recent 
months  are  now  going  to  receive  a  new  lease  on  life; 
banks  giving  an  extra  6  or  8  months  extension  with 
the  promise  in  return  of  either  complete  shut  down  or 
greatly  reduced  packs.  All  creditors  seem  to  be  taking 
kindly  to  such  a  procedure  and  it  is  believed  that  selling 
pressure  will  soon  be  eased  with  consequent  recovery 
of  prices  so  some  degree. 

If  the  distributors  of  the  country  should  all  suddenly 
start  to  conform  their  buying  into  anticipation  of  these 
new  conditions  ahead  of  us  there  would  certainly  be 
some  market  strength  everywhere.  Unusual  condi¬ 
tions  have  prevailed  so  long  that  it  is  hard  to  say  how 
seriously  the  trade  will  assimilate  hard  facts  even 
when  proved. 


GULF  STATES  MARKET 

Bn  •.•BAYOU." 

Special  Correspondent  of  "The  Canning  Trade." 


No  Shrimp  Packed  In  This  Section — Raw  Shrimp 
Market  Brisk — Stringless  Beans  Market  Flat — Snap 
Beans  Cheap — Sales  Stabilization. 

Mobile,  Ala.,  May  19,  1932. 

SHRIMP — Considerable  more  shrimp  were  caught 
on  this  coast  this  past  week  than  there  have  been 
for  the  last  three  weeks,  but  the  bulk  of  them 
went  to  the  raw  shippers  and  it  is  doubtful  if  any  of 
the  canneries  in  this  section  have  packed  any  shrimp  in 
the  last  three  weeks. 

The  shrimp  on  the  Alabama  and  Mississippi  coast 
were  of  very  good  quality  and  the  raw  shippers  found 
a  ready  sale  for  all  that  was  produced. 

Louisiana  seems  to  be  somewhat  handicapped  by  an 
oversupply  of  spawning  shrimp  which  are  undesirable 
for  raw  headless  and  for  canning,  therefore,  it  is  best 
to  lay  off  them  when  this  happens  until  the  condition 
clears  up. 

Notwithstanding  the  light  production  of  shrimp,  the 
price  of  raw  headless  shrimp  is  low.  It  is  very  difficult 


to  boost  up  the  price  of  any  commodity  nowadays  once 
it  is  down  and  raw  headless  shrimp  is  no  exception. 

It  is  safe  to  say  that  there  is  not  one-fifth  of  the  sea 
food  produced  now  that  there  was  in  ordinary  normal 
times,  yet  the  poor  demand  and  the  low  price  makes 
it  appear  that  there  is  ten  times  as  much  being  pro¬ 
duced.  The  reason  for  this  is  that  the  distribution  of 
raw  sea  food  is  now  limited  to  just  a  few  jobbers  who 
are  considered  good  credit  risks,  because  they  pay  off 
promptly,  consequently  when  producers  in  different 
localities  get  in  a  catch,  they  rush  to  these  few  jobbers 
with  their  offerings  and  if  the  fish  happens  to  strike  at 
the  same  time  in  different  localities,  the  producers 
swamp  the  preferred  jobbers  with  telegrams  and  tele¬ 
phone  messages,  which  make  production  appear  ten 
times  greater  than  what  it  is. 

This  throws  a  scare  into  the  jobbers  who  stop  buying 
or  buy  only  at  ridiculously  low  prices.  Under  the  cir¬ 
cumstances,  it  looks  that  no  matter  how  low  production 
has  been  cut  to,  it  is  too  much  and  stabilization  of 
sales  and  prices  is  very  much  needed.  This  same  situa¬ 
tion  exists  in  the  canning  game  as  also  other  lines  of 
business. 

There  is  a  report  of  85c  shrimp  being  offered  and  as 
shipment  of  these  cheap  shrimp  have  been  rejected  by 
the  buyers,  it  would  indicate  that  the  canned  shrimp 
offered  at  this  price  is  of  very  inferior  quality.  How¬ 
ever,  high  quality  shrimp  brings  95c  per  dozen  for 
No.  1  medium  nad  $1.10  per  dozen  for  No.  1  fancy, 
f.  o.  b.  cannery. 

Stringless  Beans — The  snap  bean  crop  received  a 
very  poor  reception  from  the  produce  market,  because 
low  prices  prevailed  a  week  before  the  bulk  of  the  crop 
was  ready  to  pick  and  the  market  flopped  as  soon  as 
the  beans  commenced  to  show  up  in  a  reasonable 
quantity. 

The  hard  part  about  it  is  that  the  growers  will  not 
have  the  canning  factories  to  fall  back  on  this  year  in 
the  Mobile  territory,  because  there  will  be  only  one 
factory  that  will  can  beans  this  season  and  it  has  its 
own  acreage  planted,  which  completely  shuts  out  the 
outside  growers.  There  will  scarcely  be  over  three  or 
four  vegetable  canneries  in  the  entire  Gulf  Coast  sec¬ 
tion  that  will  pack  beans  this  year  and  of  these  the 
plant  at  Columbia,  Mississippi,  operated  by  the  Dorgan- 
McPhillips  Packing  Corp.,  of  Mobile  will  probably  put 
out  the  largest  pack  and  this  firm  says  that  their  pack 
in  Columbia  will  be  light,  consequently  only  a  limited 
bean  pack  is  looked  for  from  this  section.  This  is  too 
bad,  because  there  has  never  been  a  prettier  and  higher 
quality  of  raw  material  available  than  there  is  this  year. 
The  crop  is  absolutely  100%  perfect. 

The  canneries  will  start  packing  beans  this  coming 
week  and  a  strictly  first  class,  high  grade  article  will 
be  turned  out. 

Prices  of  the  new  pack  of  beans  are  not  yet  available, 
but  spots  are  75c  per  dozen  for  No.  2;  $1.10  per  dozen 
for  No.  2V2.  and  $3.50  per  dozen  for  No.  10,  f.  o.  b. 
factory. 

Stabalizing  Sales — It  is  gratifying  to  note  that  there 
is  a  concerted  effort  on  the  part  of  canners  everywhere 
to  stabilize  sales  and  regardless  of  how  far  they  are 
able  to  go  with  it  and  how  much  good  it  will  accomplish, 
it  is  the  right  step  in  the  right  direction  and  one  which 
it  looks  like,  there  is  all  to  gain  and  nothing  to  lose. 

Sales  of  practically  all  commodities  were  never  in  a 
greater  mess  than  they  are  today  and  any  attempt  to 
straighten  them  out  is  commendable.  It  is  a  tremend- 
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ous  undertaking  these  days  and  times,  but  something 
has  to  be  done  in  this  direction  if  the  industry  is  to 
continue  to  function.  It  is  not  a  question  of  “Gouging” 
the  consumer,  but  a  question  of  the  packer  being  rea¬ 
sonably  sure  that  he  is  at  least  going  to  get  back  the 
money  that  he  put  in  the  peck,  which  up  to  now  the 
packer  has  had  no  assurance  of  getting  and  which 
condition  could  not  go  on  forever. 

Canners  and  producers  alike  have  about  reached  the 
end  of  the  rope  and  there  are  no  more  funds  available 
to  gamble  with,  hence  sale  price  will  have  to  be 
stabilized  if  there  is  going  to  be  any  further  production. 

The  Southern  Canners  Exchange,  composed  of 
Dorgan-McPhillips  Packing  Corporation,  C.  B.  Foster 
Packing  Co.,  Inc.,  Dunbar-Dukate  Co.,  Inc.,  Southern 
Shell  Fish  Co.,  Inc.,  Pelican  Lake  Oyster  &  Packing  Co., 
Ltd.,  and  Robinson  Canning  Co.,  Inc.,  have  been  work¬ 
ing  on  the  stabilization  of  the  industry  for  some  time 
and  any  success  thus  far  attained  is  due  to  their  efforts, 
but  they  must  have  the  co-operation  of  every  sea  food 
canner  in  the  country  and  any  packer  that  fails  to  co¬ 
operate  is  simply  committing  business  suicide  and  he 
don’t  know  it,  so  it  beheooves  every  canner  to  join  in 
the  movement. 


CALIFORNIA  MARKET 

By  “BERKELEY.” 

Special  Correspondent  of  "The  Canning  Trade.” 


Demand  Slow  and  Carryover  Will  be  More  Then  Ex¬ 
pected — So  Packs  Will  be  Further  Curtailed — Crops 
Will  be  Shorter,  Fruit  Growers  Thinning  Crops  Un¬ 
mercifully — The  Spinach  Pack — Asparagus  Moving 
Well — Salmon  Goes  Down — Pineapple 
Being  Held  Down. 

San  Francisco,  May  19,  1932. 


Spinach  Pack — ^The  Canners  League  of  California  has 
rendered  a  real  service  to  the  trade  by  bringing  out 
final  figures  on  the  1932  spinach  pack  at  the  earliest 
date  possible,  together  with  valuable  data  as  to  move¬ 
ment  and  sales  and  carryover  figures  for  the  past  three 
years.  The  pack  for  the  season  amounted  to  809,885 
cases,  as  compared  with  1,339,700  cases  last  year.  The 
1932  pack,  listed  as  to  size  of  container,  is  as  follows: 
No.  21/2,  478,520  cases;  No.  10,  63,824;  No.  2  Tall,  184,- 
436 ;  No.  1  Tall,  53,318 ;  3i/4-in.  8-oz.,  8,140 ;  3-in.,  8-oz., 
4,785,  and  miscellaneous,  16,862. 

The  following  are  statistics  showing  movement  and 
sale  and  March  1  carryover  figures  for  the  last  three 
years : 


Sold  and  Unsold  Unsold 


Carryover  March  1,  1931.... 

1931  Pack . 

To  be  moved,  1931-1932 . 

Carryover  March  1,  1932.... 
Moved  Mar.  1,  1931  to  Mar. 

1  1932 

Sold  Mar.  1,’ 1932  to  Man 

1,  1932  . 

Carryover  March  1,  1932.... 

Vnnlr 

To  be  moved,  1932-1933!!!... 

To  be  sold,  1932-33 . 

On  hand,  March  1, 1930 . 

On  hand,  March  1, 1931 . 

On  hand,  March  1, 1932 . 


926,506 

699,479 

1,339,700 

1,339,700 

2,039,179 

609,486 

479,785 

1,656,720 

1,559,394 

609,486 

809,885 

479,785 

1,419,371 

1,289,670 

1,417,217 

1,280,092 

926,506 

699,479 

609,486 

479,785 

In  case  the  movement  of  spinach  is  the  same  or 
slightly  less  during  the  present  year  three  will  be  none 
unsold  on  March  1,  1933.  The  market  is  now  in  a  firm 
shape,  with  some  canners  advising  that  they  are  al¬ 
ready  closely  cleaned  up,  for  the  first  time  in  several 
years. 


Demand  slow — The  spring  demand  for  canned 
fruits  has  been  rather  below  expectations,  with 
the  result  that  the  carryover  of  some  varieties 
will  be  heavier  than  had  been  looked  forward  to.  This 
will  simply  mean  that  the  pack  will  be  still  further  re¬ 
duced,  since  California  canners  have  no  intention  of 
placing  more  fruit  in  cans  than  can  be  disposed  of 
during  the  coming  year.  Fortunately,  crops  promise 
to  be  lighter  than  was  the  case  last  year,  and  growers 
are  thinning  some  varieties  unmercifully,  particularly 
clingstone  peaches.  Peach  growers  have  formed  a 
federation  and  are  making  every  effort  to  cut  down  the 
size  of  the  crop  through  thinning  and  the  uprooting  of 
trees.  Some  thinning  of  pears  has  been  done,  largely 
as  an  experiment,  and  nature  has  helped  with  frosts 
and  other  unfavorable  weather  conditions. 

Crop  Conditions — The  first  crop  survey  of  the  season 
made  by  the  California  Cooperative  Crop  Reporting 
Service  of  the  State  and  Federal  departments  of 
agriculture  indicate  that  the  condition  of  fruit  crops 
on  May  1,  expressed  in  percentages  of  normal  yield,  is 
below  that  of  last  year.  Apples  show  a  condition  of 
76,  as  compared  with  78  in  1931;  apricots  are  73,  as 
against  81;  cherries  55,  as  against  73;  clingstone 
peaches,  86,  as  against  87;  freestone  peaches,  93,  as 
against  84;  pears  71,  as  against  81;  plums,  78,  as 
against  88;  prunes  57,  as  against  82.  Grapes  have 
been  hit  by  frost  and  the  yield  promises  to  be  some¬ 
what  below  that  of  1931. 


Asparagus — Packers  generally  seem  well  satisfield 
with  the  manner  in  which  asparagus  is  moving  under 
the  new  prices  although  naturally  it  is  not  a  very 
joyous  feeling  when  goods  move  out  at  less  than  actual 
cost.  The  low  prices  are  having  the  effect  of  curtailing 
the  output,  which  seemed  for  a  time  in  danger  of  get¬ 
ting  out  of  control,  and  it  is  considered  a  foregone  con¬ 
clusion  that  once  the  packing  season  is  at  an  end  there 
will  be  an  upward  revision  in  lists. 

Salmon — The  latest  item  in  the  canned  foods  list  to 
hit  the  toboggan  is  salmon.  Prices  have  broken  rather 
sharply,  with  some  interests  making  a  feverish  effort 
to  turn  stocks  into  cash.  Alaska  reds  are  to  be  had 
at  $1.90,  with  some  offerings  even  below  this  figure; 
medium  reds  are  offered  at  $1,  pinks  at  85  cents,  and 
chums  at  80  cents.  These  prices  will  doubtless  have 
an  effect  on  packing  plans  for  the  season  and  a  marked 
curtailment  is  predicted  by  market  followers. 

Pineapple — ^The  proposition  of  reducing  the  size  of 
the  pineapple  pack  in  the  Hawaiian  Islands  is  receiving 
earnest  attention  and  a  reduction  to  7,500,000  cases  is 
being  seriously  considered.  This  would  bring  the  total 
to  the  lowest  levels  since  1924.  The  proposals  include 
limiting  the  pack  to  the  actual  sales  of  each  company 
last  year,  less  carryover  on  June  1.  As  a  result  of  the 
heavy  packs  of  1929,  1930  and  1931,  the  6,000,000 
cases.  Plans  for  cooperative  marketing  are  being 
given  consideration. 
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What  Canned  Foods  Distributors  are  Doing 


CANNED  FOOD  SALES  CAMPAIGN  AROUSES  COM¬ 
MENT  IN  ENGLISH  TRADE  MAGAZINE— The  canned 
food  sales  campaign  currently  being  carried  on  in  the 
United  States  by  the  National  Canners  Association  in  connection 
with  tinplate  and  can  manufacturers  in  this  country  has  aroused 
much  interest  among  English  tin  manufacturers,  according  to  an 
article  in  the  current  issue  of  Tin,  published  by  the  Anglo- 
Oriental  Mining  Corp.,  Ltd.,  in  London. 

After  recounting  the  background  of  the  campaign,  which  was 
“planned  many  months  ahead  by  a  special  small  committee  of 
experts  chosen  for  their  ability  in  advertising  and  merchandis¬ 
ing,”  the  magazine  pointed  out  the  fine  spirit  of  cooperation 
between  the  organizations  connected  with  the  campaign.  “It,” 
Tin  continued,  “was  made  possible  by  the  underwriting  of  a 
substantial  sum  by  the  American  Can  Co.,  The  Continental  Can 
Co.,  and  the  principal  manufacturers  of  tinplate  in  the  United 
States.” 

The  functions  of  the  campaign  are  two  fold;  the  magazine 
pointed  out.  Firstly,  to  educate  the  consumers,  or  to  continue 
their  education;  and  secondly,  to  make  as  easy  as  possible  for 
the  consumer  to  get  the  canned  food  he  requires. 

The  first  part  is  based  on  publicity  and  advertising:  the  second 
part  is  merchandising.  It  is  clearly  recognized  that  there  is 
“a  vast  amount  of  ignorance — some  of  it  prejudice — some  of  it 
accident”  toward  canned  foods,  the  magazine  quoted  Fred  Ross, 
who  is  in  charge  of  the  campaign,  as  declaring. 

It  is  interesting  to  note  that  this  sales  effort  is  being  con¬ 
centrated  on  fifty-two  of  the  biggest  cities  in  the  United  States, 
Tin  continued.  The  sponsors  compute  that,  if  the  campaign 
adds  only  two  cans  of  food  per  family  per  week  to  the  quantity 
normally  purchased  within  this  area,  the  increased  sales  will 
amount  to  14,000,000  cases  of  canned  foods  in  twelve  weeks. 
They  do  not  consider  it  beyond  the  bounds  of  possibility  that 
the  additional  sales  may  reach  28,000,000  cans,  and  if  that  goal 
be  attained,  the  demand  for  tin  will  expand  by  some  2,000  tons. 

No  greater  lesson  in  sales  psychology  could  be  found  than  in 
the  forceful  speeches  delivered  by  the  experts  of  the  campaign 
committee  at  the  convention  of  the  National  Canners’  Association 
which  was  held  in  Chicago  last  January,  the  trade  organ 
declared. 

More  canned  food  is  sold  per  family  in  the  United  States 
where  the  population  is  dense  and  pantries  are  small.  Tin  con¬ 
tinued,  than  in  areas  where  the  household  is  living  in  the 
country  and  raises  its  own  produce;  and  these  so-called  “trading- 
areas”  cover  half  the  population  of  the  United  States,  or  some 
60,000,000  people,  of  which  approximately  60  per  cent  are  re¬ 
garded  as  potential  consumers  of  canned  foods. 

“It  is  also  realized  that  the  campaign  is  most  effective  where 
retailing  is  active  and  highly  developed,  and  where  cooperation 
can  be  secured  between  the  merchandising  and  the  propaganda: 
and  that  it  is  the  woman  who  is  the  buyer,  and  therefore  to  her 
the  appeal  must  be  made,”  according  to  Mr.  Ross. 

There  are  many  advantages  which  might  have  been  stressed, 
but  six  major  items  have  been  chosen  for  use  for  this  educational 
purpose,  the  healthfulness  of  canned  foods,  their  time-saving 
quality,  the  lack  of  waste,  low  price  and  safety;  and  the  ex¬ 
ceptional  nutritive  values  they  afford.  Each  of  the  factors 
makes  a  story  and  has  a  strong  appeal  when  told  in  a  way  which 
women  can  appreciate,  and  which  is  of  use  to  them  in  their 
kitchens.  Here  are  some  of  the  appeals  to  the  women: 

“Come  out  of  the  kitchen,  let  canned  foods  save  your  time 
for  the  art  of  cooking — stop  wasting  it  on  needless  preparation.” 
“It  is  your  knack  in  cooking  that  makes  your  meals  so  good  to 
eat — not  the  time  you  spend  in  peeling  and  boning  and  pitting 
and  cutting  before  you  can  even  use  your  skill.  Every  minute 
you  spend  on  that  sort  of  labor  is  a  minute  of  freedom  thrown 
away.” 

“Canned  foods  save  those  precious  minutes  for  things  you 
would  far,  far  rather  do.  They  bring  you  meals  which  are  just 
as  wholesome,  just  as  delicious,  and  far  more  varied — all  in  a 
fraction  of  the  time.” 

“You  are  serving  the  finest  foods  which  nature  can  produce, 
grown  under  expert  eyes,  sealed  in  clean  containers  when  these 
foods  are  at  their  best,  sterilized  by  heat  to  make  them  the 
safest  foods  to  eat,  cooked  to  perfection  in  the  one  way  that 
can  bring  you  the  richest  store  of  vitamins.” 


Prejudice  is  broken  down  by  answers  to  those  questions  which 
create  the  prejudice — an  example  is  as  follows:  “Are  canned 
foods  affected  by  contact  with  the  metal  of  the  can?” 

The  answer  reads:  “The  can  is  made  from  steel  and  tin, 
metals  which  are  not  capable  of  forming  any  combination  with 
food  products  that  is  poisonous  or  unwholesome.  It  is  scientific¬ 
ally  constructed  to  bring  foods  that  are  good  to  eat  and  keep 
them  good  until  they  are  eaten.” 

Tin  quoted  the  published  statements  of  some  of  the  leading 
food  authorities  in  the  United  States  who  approve  of  the  health¬ 
fulness  of  canned  foods. 

“Canned  foods,”  said  Dr.  M.  J.  Rosenau,  professor  of  Pre¬ 
ventive  Medicine  and  Hygiene,  Harvard  Medical  School,”  are 
the  safest  foods  which  come  to  our  tables  because  of  the 
sterilization  to  which  they  are  subjected  during  the  process 
of  canning.” 

The  American  Public  Health  Association,  in  commending  the 
use  of  canned  foods,  declared:  “The  advantages  to  American 
health  from  the  use  of  canned  foods  can  hardly  be  over¬ 
estimated.” 

Propaganda  for  the  sale  of  canned  foods  is  propaganda  for 
the  sale  of  tin.  Tin  said  in  conclusion,  and  since  food  canning  is 
the  biggest  market  for  the  metal  with  the  greatest  possibilities 
for  expansion,  and  the  most  susceptible  to  propaganda,  the 
campaign  of  the  National  Canners’  Association  is  of  particular 
interest  at  the  present  time. 

Food  Articles  Must  Be  Clearly  Labeled  in  Illinois,  Ruling 
Holds — Labeling  an  article  of  food  with  a  distinctive  name  which 
has  no  significance  or  indication  of  what  the  article  contained 
constitutes  misbranding  under  the  provisions  of  the  Illinois  Pure 
Food  Act,  unless  such  a  name  is  known  to  the  consuming  public 
generally  to  designate  a  particular  article  of  food,  a  recent  ruling 
by  Attorney-General  Oscar  E.  Carlstrom  declared. 

The  statute,  it  was  stated  in  an  opinion  given  the  Division  of 
Foods  and  Dairies,  designated  how  several  specifically  mentioned 
articles  of  food  shall  be  branded  in  order  to  fulfill  the  provisions 
of  the  state  pure  food  act. 

These  ai’ticles  must  be  branded  in  this  manner,  it  was  pointed 
out,  “and  the  statute  in  that  particular  cannot  be  evaded  by 
giving  to  the  article  a  trade  name,  whether  that  name  indicates 
the  contents  of  the  article,  or  not,  or  whether  the  article  of  food 
be  a  combination,  imitation  or  blend  of  ingredients.” 

There  are  a  great  number  of  simple  foods  for  the  branding  of 
which  the  statute  does  not  provide  any  particular  formula  or 
manner  of  branding,  however,  the  opinion  pointed  out.  But  the 
law  requires,  it  was  continued,  that  such  foods  must  be  branded 
according  to  their  true  names. 

Section  9  of  the  statute,  however,  makes  provision  to  the 
affect  that  an  ai'ticle  of  food  which  is  a  combination  of  ingredi¬ 
ents  and  has  a  distinctive  name  and  is  known  to  the  public 
generally  as  an  article  of  food  under  that  name  and  such  brand¬ 
ing  would  not  be  a  misbranding  of  the  article. 

The  ruling  added  “that  if  a  combination  of  ingredients  be 
given  a  distinctive  name  and  by  that  name  is  generally  known 
to  the  public  as  an  article  of  food,  then  the  branding  by  that 
name,  whether  the  name  indicates  the  contents  of  the  combina¬ 
tion  or  not,  would  not  be  a  misbranding,  providing  the  other 
provisions  be  complied  with  and  the  statute  does  not  require  a 
specific  manner  of  branding  it.  It  is  immaterial  whether  the 
distinctive  name  be  descriptive  of  the  ingredients  or  any  of  them 
in  the  compound  or  whether  it  be  a  fanciful  name  which  does 
not  indicate  in  any  manner  the  ingredients  or  any  of  them  in 
the  compound. 

“If,  however,  the  distinctive  name  be  descriptive  of  the  in- 
gi'edients  or  any  of  them  in  the  compound  and  in  that  distinctive 
name  the  distinctive  name  of  some  simple  food  is  named,  then  if 
the  compound  does  not  contain  such  simple  food  or  any  derivative 
thereof,  a  misbranding  of  the  article  will  result  unless  the  public 
knows  that  the  use  of  such  distinctive  name  does  not  purport 
that  the  compound  contains  any  of  such  simple  foods  or  deriva¬ 
tive  thereof  and  knows  that  the  article  so  branded  does  not  in 
fact  contain  any  of  such  simple  foods  or  their  derivatives.” 

The  question  of  whether  any  article  is  misbranded  depends 
largely,  the  opinion  pointed  out,  on  the  questions  of  fact  in  the 
particular  case. 
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CANNED  FOOD  PRICES 

Prices  given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b,  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Raltimore  figures  corrected  by  these  Brokers;  tThomas  J.  Meehan  &  Co.,  ‘Howard  E.  Jones  &  Co.,  §Harry  H.  Mahool  &  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  tin  column  beaded  “N.  Y.”  indicates  f.  o.  b.  factory. 


Canned  Vegetables 


ASPARAGUS*  (California) 

White  Mammoth,  No.  2^ . 

Peeled,  No.  2% . 

Large,  No.  2% . 

Peeled,  No.  2^........ . 

Medium,  No.  2% . 

Green  Mammoth.  No.  2% . 

Medium,  No.  2V(i . 

Small.  No.  2% . 

Tips,  White,  Mammoth,  No.  1  sq.... 

Small,  No.  1  sq . 

Green  Mammoth,  No.  1  sq . 

Small,  No.  1  sq . 


Balto.  N.Y. 


8.76 


8.60 

4.60 

8.26 

3.00 


8.60 

2.86 

3.10 

2.70 


BAKED  BEANS* 

16  . . 42% . 

No.  2%  . 95  . . 

No.  10  .  2.76  - 

BEANS* 

Stringless  Stand.  Cut  Green.  No.  2  .60  .67% 

Standard  Cut  Green,  No.  10 .  3.60  8.00 

Standard  Whole  Green,  No.  2 . 90  .96 

Standard  Cut  Wax,  No.  2 . 66  . . 

Standard  Cut  Wax,  No.  10 .  3.60  ........ 

Red  Kidney  Standard,  No.  2 . 70  ........ 

Standard,  No.  10 .  2.75  . 


LIMA  BEANS*  (F.  O.  B.  Factory) 


No.  2  Tiny  Green .  1-40  1.26 

No.  10  .  7.60  - 

No.  2  Medium  Green .  1.20  . 

No.  10  .  6.00  - 

No.  2,  Green  and  White . 76  ........ 

No.  10  .  4.60  - 

No.  2,  Fresh  White . 60  .60 

No.  10  .  8.60  - 

Soak^,  No.  2 . 60  . 

BEETS* 

Baby,  No.  2..........~. . 1.40  ....... 

Whole.  No.  2 .  1.10  . 

Whole,  No.  8 _  1.10  - 

Whole.  No.  10 .  3.60  3.75 

Cut.  No.  2 . 75  .85 

Cut.  No.  10 . . . . .  2.86  - 

Diced,  No.  10 . 8.76  ....... 

CARROTS* 

Standard  Sliced,  No.  2................~...~.  . . 

Sliced,  No.  10 . ........ 

Standard  Diced,  No.  2 .  1.25  . 

Diced,  No.  10 .  6.50  . 

CORN* 

Golden  Bantam,  Fancy,  No.  2 . 86 

Extra  Standard,  No.  2 . 

Extra'  Standard.  No.  10 . 

Shoepeg  Fancy,  No.  2 . 67% . 

Extra  Standard,  No.  2 . 65  ........ 

Standard,  No.  2 . 60  .60 

Standard.  No.  10 . . . . 

Crushed,  Fancy,  No.  2 .  .70  . 

Extra  Standard,  No.  2 . 62%........ 

Standard,  No.  2 . . . 67%  .60 

Standard,  No.  10 .  3.75  4.26 

HOMINY* 

Standard  Split,  No.  8....»........~ .  1.00  ........ 

Split,  No.  10. . . . . .  8.00  - 

MIXED  VEGETABLES* 

Standard  No.  2 . 82% . 

No.  10  _  4.26  - 

Fancy,  No.  1.06  ._.... 

No.  10  _  6.00  - 

OKRA  AND  TOHATOBB* 

Standard,  Na  2 . .76  ........ 

No.  10  . . .  . 

PEAS* 

Petit  Pois,  Is . 70  ....... 

No.  2  Fancy  Sweets,  28 .  1.60 

No.  3  Fancy  Sweets,  8s . 1.60 

No.  4  Fancy  Sweets,  2b .  1.20 

No.  I  Faney  IwaeU,  Ss . 1.80 

No.  5  Std.  SweeU.  2i .  1.00 

No.  4  Early  June,  Is .  1.10  .85 

No.  1  Std.  Alaskas,  2b .  1.10  . . 

No.  2  Std.  Alaskas,  28..............»........  1.00  ........ 

No.  3  Std.  Alaskas,  28 . 90  1.00 

No.  4  Std.  Alaskas,  2b . 87%  1.06 

No.  2  Std.  Alaskas,  10b„.......«......_. . . 

No.  3  Std.  Alaskas,  10s .  4.75  5.25 

No.  4  Std.  Alaskas,  10s .  4.60  5.00 

PUMPKIN* 

Standard,  No.  2% . 90  *-90 

No.  3 .  1.00  t.96 

No.  10 _ _ _  8.00  *8.00 


CANNED  VEGETABLES— Continued 

SAUER  KRAUT* 

Standard,  No.  2 . 

No.  2%  . . 

No.  3  .' . 

No.  10  .  2.66 

SPINACH* 

Standard,  No.  2 . 

No.  2%  . 

No.  3  .  1.10  *1.20 

No.  10  .  3.25  *3.25 

California,  f.  o.  b.  Coast 

Standard,  No.  2% . 

Standard,  No.  10 . 

SUCCOTASH* 

Standard  Green  Corn,  Fresh  Limas, 

No.  2 . 

Standard  Green  Com,  Dried  Limas, 

No.  2 . 


Balto. 

,  N.Y. 

.80 

.75 

.85 

2.56 

2.65 

.75 

.75 

1.06 

1.10 

*1.20 

3.26 

*3.25 

1.10 

3.60 


SWEET  POTATOES* 

Standard,  No.  2,  F.  O.  B.  factory.. 
No.  2%  . 


TOMATOES* 

Extra  Standard,  No.  1 . 

F.  O.  B.  County . 

No.  2  . 

F.  O.  B.  County . 

No.  3 . 

F.  O.  B.  County . . 

No.  10  . 

F.  O.  B.  County .  3.40 

Standard,  No.  1 . 

F.  O.  B.  County . 

No.  2  . 

F.  O.  B.  County . 


Standard,  No.  1,  Whole  Stock- 

No.  10,  Whole  Stock . 

Standard,  No.  1  Trimmings . 

No.  10  Trimmings . 


.75  . 

.70  . 

1.10  ., 

.80  . 

.90 

.90 

1.00  . 

2.85 

2.85 

.65  . 

.55 

.53 

.80  . 

.72%. 

1.26  . 

1.20  . 

3.60  . 

3.40 

.50 

.60 

.72% 

.76 

.70  , 

1.16 

1.12%  1.16 

3.25 

3.20 

ory) 

3.26 

.50 

.40 

2.25 

Canned  Fruits 


APPLES*  (F.  O.  B.  Factory) 

Maine,  No.  10 . 

Michigan.  No.  10 . 

New  York,  No.  10 . 

Pennsylvania,  No.  10,  water . 

Pa.,  No.  3 . 

Pa.,  No.  10.  solid  pack . 

APRICOTS*  (California) 

Standard,  No.  2% . 

Choice,  No.  2% . 

Fancy,  No.  2% . 

BLACKBERRIES* 

Standard,  No.  2 . 

No.  3  . 

No.  10,  water . 

No.  2.  Preserved . 

No.  2,  in  Syrup . 

BLUEBERRIES* 

Maine,  No.  2 . . . 

No.  10  . 

CHERRIES* 

Standard  Red,  Water,  No.  2 . 

White  Syrup,  No.  2 . 

Extra  Preserved,  No.  2 . . 

N.  Y.  Fancy,  Red  Pitted,  No.  10.... 

California  Standard,  2% . 

Choice,  No.  2% . 

Fancy,  No.  2% - - - 

GOOSEBERRIES* 

Standard  No.  2 . 

No.  10  . 

GRAPE  FRUIT* 

8  oz . 

No.  2 . 

No.  6 . . 

No.  1  Juice . 

No.  6  Juice . 

PEARS* 

Standards,  Keifer  No.  2,  in  syrup.. 

Fancy,  No.  2% . 

California  Bartletts,  Standard  2%.. 

Fansy  - . . . . 

Choice  . 

Standard  No.  10 . . 


3.50 

2.90 


3.25 


1.60  1.40 

1.80  1.65 


3.75 


_  1.60 

6.50  4.00 


4.26  . 

.  1.90 


2  60 


.60 


1.17%  1.06 


3.60 

.76 

3.60 

.96 

1.40 

2.40 

8.16 

2.76 

1.96 

6.60 

6.26 

CANNED  FRUITS— Continued 

Balto.  N.Y 

PEACHES* 

California  Standard,  No.  2%,  Y.  C.  1.40  1.40 


Choice,  No.  2%,  Y.  C .  1.70  1.60 

Fancy.  No.  2%,  Y.  C . 

Extra  Sliced  Yellow,  No.  1 . 90  . 

Seconds.  Yellow,  No.  3 . 

Pies,  Unpeeled,  No.  3 . 

Peeled,  No.  10 .  4.25  . 

PINEAPPLE* 

Hawaiian  Sliced,  Extra,  No.  2% 1.60  1.50 

Sliced  Standard,  No.  2% .  1.45  1.35 

Sliced,  F.xtra,  No.  2 .  1.15 

Sliced  Standard,  No.  2 .  1.00 

Shredded,  Syrup.  No.  10 .  . 

Crushed,  Extra,  No.  10 .  4.25  4.25 

Eastern  Pie.  Water,  No.  10 . 

Porto  Rico  No.  10 . 


RASPBERRIES* 

Black  Water,  No.  2 . 

Red,  Water,  No.  2 . 

Bla'ck.  Syrup,  No.  2 . 

Red,  Syrup,  No.  2 . . 

Red,  Water,  No.  10 . 

STRAWBERRIES* 

Preserved,  No.  1 . 

Preserved,  No.  2 . .  . . 

Extra,  Preserved,  No.  1 . 

Extra,  Preserved,  No.  2 . 

Standard  Water,  No.  10 . 

FRUITS  FOR  SALAD* 


Fancy,  No.  2% .  2.50 

No.  10s  .  9.60 


Canned  Fish 

HERRING  ROE* 


10  oz . 70  . 

17  oz . 80  _ 

19  oz . 90  . 

LOBSTER* 

Flats,  1-Ib.  cases,  4  doz . 

%-Ib.  cases.  4  doz .  3.00 

V4>Ib.  cases,  4  doz . . .  1.60 

OYSTERS* 

Standards,  4  oz . 

5  oz .  1.00  *1.10 

8  oz . 

10  oz .  2.00  *2.20 

Selects,  6  oz .  2.26  . 

SALMONS 

Red  Alaskas.  Tall.  No.  1 .  2.45  2.26 

Flat.  No.  % .  1.35  . 

Cohoes,  Tall,  No.  1 .  1.86  . 

Flat,  No.  1 . 

Flat.  No.  % . 

Pink,  Tall,  No.  % . 75  1.05 

Pink.  Tall.  No.  1 . 97% . 

Sockeye  Flat,  No.  1 .  3.00  3.35 

Flat,  No.  % . 76  . 

Chums,  Tall  . 92%  .97% 

Medium,  Red,  Tall . 1-42% . 

SHRIMPS 

Dry,  No.  1 .  1.40  . 

Wet,  No.  1,  Large .  1-26  1.00 

SARD'NESK  (Domestic),  per  case 

%  Oil,  keyless .  *3.15 

%  Oil,  keys .  *8.30 

%  Oil,  Tomato,  Carton .  *4.20 

%  Oil,  carton .  *4.16 

%  Mustard,  Keyless.........................  .  *8.20 

%  Mustard.  Keyless .  *3.00 

California  Oval,  No.  1,  48’s .  3.00  *2.96 

TUNA  FISHg  (California),  per  rase 

White,  Vjs  .  7.30  . 

White,  Is  .  13.66  13.00 

Blue  Fin.  % .  6.76 

Blue  Fin.  Is . -  12.60 

Striped,  %s  .  3.80  . 

Striped,  %s  .  5.25  6.25 

Striped,  Is  .  9.50  11.50 

Yellow,  %s.  Fancy - . . . .  4.66  - 

Yellows,  %s.  Fancy...- .  T.SO  6.60 

Yellow,  Is . — _  18.66  12.60 
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Grading  of  Canned  Peas 

Our  certificate  shows  the  Quality 
Grade  and  the  McNary-Mapes  Status. 
STRASBURGKR  &  SIKGi:i. 


HANSEN  CANNING  MACHINERY  CORP. 

CEDARBURG,  WISCONSIN 


All  Products  cooked  SUCCESSFULLY,  ONLY 
in  RETORTS— Ao  Breakdowns! 

IMPROVED  STEEL  PROCESS  RETORT. 
Constructed  to  use  either  dry  steam  or  open  bath 
process. 


1404-1410 
THAMES  STREET 
BALTIMORE  •  MD. 

SUCCESSORS  TO 

GEO.W.  ZASTROW 


MADE 

IBT 


t 

ZASTROW 
MACHINE  CO. 

INC. 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor. 

Relax  your  mind — and  your  body.  You'll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  are  welcome. 


AU  REVOIR 

Doctor — I’ll  have  to  amputate  your  left  hand  and  re¬ 
move  your  stomach. 

Patient — Well,  good-bye,  paw,  good-bye,  maw. 


Sylvia — Lovemaking  is  just  the  same  as  it  always 
was. 

Helen — How  do  you  know? 

Sylvia — I  just  read  about  a  Greek  maiden  who  sat 
and  listened  to  a  lyre  all  night. 


IT  WON’T  BE  LONG  NOW! 

“Hans,  did  you  hear  the  stepladder  fall?” 

“Yes,  mummy.” 

“I  hope  daddy  hasn’t  fallen.” 

“Not  yet — he  is  still  hanging  by  his  waistcoat  to  the 
picture  hook.” 


Amateur  Actress — Didn’t  I  act  the  part  well? 

Her  Friend — ^Yes,  indeed,  dear.  When  you  left  the 
stage  the  audience  said  it  was  the  best  thing  you  ever 
did. 


RATHER  COMFORTING 

Timid  Soul — Has  any  one  ever  been  lost  on  these 
airplane  sightseeing  trips? 

Aviator — No,  ma’am.  Ten  of  our  ships  crashed  last 
year  but  all  the  bodies  were  found. 


Ho — So  you  graduated  from  the  Barbers’  University  ? 
What  was  your  college  yell? 

Bo — Cut  his  lip.  Rip  his  jaw,  Leave  his  face.  Raw! 
raw!  raw! 


FOLLOWED  INSTRUCTIONS 

James  came  to  a  word  he  could  not  pronounce. 
“Barque,”  prompted  the  teacher. 

James  snickered. 

“Barque,”  exclaimed  the  teacher  harshly. 
James  (obediently) :  “Bow-wow.” 


“Who  is  the  agent  for  these  apartments?”  asked 
the  prospective  tenant. 

“I  can  let  the  apartments,  ma’am,”  replied  the  man 
standing  at  the  door. 

“Are  the  rents  reasonable?” 

“Yes,  ma’am.” 

“What  sort  of  janitor  have  you?” 

“A  very  good  one,  ma’am.” 

“Is  he  polite  and  attentive?” 

“Yes,  ma’am.” 

“Honest?” 

“Yes,  ma’am.” 

“Doesn’t  he  ever  steal  from  the  parcels  of  groceries 
or  other  things  left  in  his  charge  for  the  tenants?” 

“Never.  A  politer,  more  attentive,  honester  man 
never  lived.” 

“I’m  delighted  to  hear  that!  Where  is  he  now?” 

“Fm  him,  ma’am.” 
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THE  CANNING  TRADE 


AVARS  NEW 
^Hl  HEAVY  DUTY 

ROTARY  SYRUPER 

For  Filling — Tomato.  Pulp  and  Puree — 
Tomato  Juice — Clear  Soups,  etc. 

Eor  Syruping — Fruits,  String  Beans, 

Has  no  air  vent  stems  to  damage  fruit. 

Belt  Drive  or  direct  connected. 

Rapid  Valve. 

Prices  on  Request. 

AVARS  MACHINE  COMPANY 

Salem,  New  Jersey 


A  Saving  in  Cost 
amounting  to 
$8,836,817.09 

has  been  returned  to  canners  who 
have  been  carrying  their  fire  insur¬ 
ance  with 

Canners  Exchange  Subscribers 

at 

Warner  Inter-Insurance  Bureau 


LANSING  B.  WARNER,  Incorporated 
540  N.  Michigan  Ave., 
CHICAGO,  ILL. 


Do  the  job  right. 

Peas  accurately  graded  make  a  better 
appearance  in  the  can  to  the  buying 
public. 

Why  not  add  this  appearance  and  low¬ 
er  sales  resistance  to  your  peas. 

The  Hydro-Geared  Grader  will  give  your 
peas  this  appearance. 

Send  (or  the  names  of  satisfied  users 
and  ask  them. 

The  Sinclair-Scott  Co. 

Wells  and  Fatapsco  Sts. 

Baltimore,  Md. 


DEPENDABLE  SEED 

*  is  the  foundation  of 

QUALITY  PRODUCT  in  the  CAN 


Alaska  Peas 

From  the  beginning  of  the  canning  of  Peas  the  her  of  Pods  per  Vine  Ready  for  Canning  at  a 

ALASKA  has  been  used  in  larger  volume  than  Given  Day,  our  stock  is  a  Leader. 

any  other  variety.  Consequently  we  are  devot-  More  than  1000  acres  are  devoted  to  Breeding 

ing  constant  effort  to  the  development  of  better  Ground  operations  to  insure  continuous  Pedi- 
and  still  better  strains.  In  the  vital  factors  of  greed  Lines  of  parent  stocks  of  all  kinds  of 

Pod  size,  number  of  Peas  per  Pod,  and  Num-  seed  that  Canners  use. 

ASSOCIATED  STOCKS  ARE  KNOWN  FOR  QUALITY 

WE  SOLICIT  YOUR  ORDERS  FOR  1932  PLANTING  OR 
UNDER  FUTURE  CONTRACT 

Associated  Seed  Growers,  Inc. 

Consolidating 

The  Everett  B.  Clark  Seed  Co.  N.  B.  Keeney  &  Son,  Inc.  John  H.  Allan  Seed  Co. 

Breeders  and  Wholesale  Growers 

New  Haven,  Connecticut 

BRANCH  WAREHOUSES  LOCATED  FOR  CONVENIENT  DISTRIBUTION  AT  MINIMUM  TRANSFCRTATICN  COST. 


